
CONTACT 

Focused on emerging consumer markets, Jessica Ford provides senior-level fraud 

prevention consulting services covering ecommerce payments, prepaid cards, cash 

advancements and social media. Her clients rely on her to help them build and manage 

their fraud-prevention and risk strategies. Utilizing best practices and her technical 

expertise in the areas of fraud analytics, verification, management and compliance, Ford 

provides her clients with strategies on how to implement fraud-prevention practices that 

meet their business needs. 

 

Ford  guides her clients through the process of how to best authenticate consumers and 

businesses. She has the ability to identify market trends and new threats, which enable 

her to provide clients with strategies that, can stop fraud in its tracks. This drive comes 

from her understanding that people who commit fraud are going to make themselves look 

and “feel” like they are someone else, and they are good at it. Therefore, she stays one 

step ahead of them by understanding the market and the most effective practices to 

combat fraud. 

T 1 386 668 8895  |  jessica.ford@experian.com    

 

Education: 

•Stetson University, BA in business administration, 

minor in music performance 

 

“My focus is on developing strong client 

relationships by being completely vested 

into my clients’ success. I emphasize a 

collaborative team approach and skin-in-

the-game mentality, which leads to 

successful, trusting relationships with my 

clients” 
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Her role on the front line of this ever-changing marketplace has equipped her with 

firsthand knowledge of the regulatory changes and the many challenges her clients face 

in areas of compliance. She is extremely successful at helping her clients meet 

compliance standards for the USA PATRIOT Act and the Red Flags rule, ensuring that 

her fraud-prevention strategies and product recommendations fit right in line with her 

clients’ needs from a compliance standpoint. 

 

In addition to her impressive skill set and in-depth knowledge, what makes Ford a major 

asset to her clients is her dedication, attention to detail and consistent focus from the start 

of a project until its finish. This results in long-term, successful clients that have 

overachieved on their business objectives. 

 

Prior to joining Experian in 2003, Ford was a Sales Support Representative with Credit 

Data Southwest. 

Consulting expertise: 

•Fraud detection and prevention 

•Fraud verification 

•Patriot Act/Red Flags/CIP/KYC compliance 

•Fraud management 

•Fraud analytics 
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CASE STUDY: 

Client: Multichannel, non-customer-facing retailer selling (amongst other items) higher-fraud-risk items such as high-end electronics, 

jewelry, vacuums, exercise equipment and perfume. 

 

Challenge: While the company’s fraud losses were among the best in the industry, the client needed to analyze its fraud cancellation 

order population to determine if it could convert cancelled orders to shipped orders. 

 

Ford  recommended the use of analytics to help review the orders that are attached to higher-risk products, and to funnel declined orders 

to knowledge-based questions. The results showed that orders were primarily cancelled due to the inability to verify customer information 

such as alternate shipping address and primary phone numbers, in addition to the inability to verify the customer through the delivery 

address. 

 

Strategy: Ford advised that the client use a custom model developed by Experian’s fraud and analytics team to segment high-risk orders 

from low-risk orders, then proceed to Experian’s Knowledge IQSM challenge-response question technology to formulate configuration and 

the ability to change strategies to further authenticate users. The product included three to four customized questions that included some 

credit and noncredit questions and a test question. 

 

Results: Now with more customers authenticated, 15 percent of cancelled orders are now shipping for the client. It is also currently 

watching charge-backs to see what comes in for fraud disputes, but only has received three to date. 
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