From May 12-16, 2016,

Experian and Creative Strategies

surveyed to
understand their usage of and satisfaction
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To join our panel and participate in future studies, click here to opt in:
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WHERE ARE OWNERS USING THEIR ECHO?
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The majority of owners have their Echo in common areas, with placing their Echo in the
where other devices may not be as easily accessible with occupied hands.
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HAVE CONVERSING WITH ALEXA

While conversations with other smartphone-based assistants tend to be initiated primarily
the Echo’s standalone speaker design encourages alike to interact with Alexa.

WHAT TASKS HAVE ECHO OWNERS TRIED WITH ALEXA?

Tasks owners have tried

Set a timer 84.9% Add an item to your to-do list 32.7%
Play a song 82.4% Buy something on Amazon Prime 32.1%
Read the news 66.0% Control smart thermostat 30.2%
Set an alarm 64.2% Play children’s music 28.9%
Check the time 61.6% Check or add an item to calendar 21.4%
Tell a joke 60.4% Other 19.5%
Control smart lights 45.9% Spell something 17.6%
Add item to shopping list 45.3% Call an Uber 6.3%
Connect to paid music service 40.9% Connect to phone via Bluetooth 3.5%
Provide the traffic 36.5%
Survey respondents have tried an from the above list.

WHAT TASKS ARE ECHO OWNERS REPEATING MOST OFTEN?

Tasks owners are
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ECHO OWNERS ARE VERY SATISFIED WITH ALEXA'S VOICE RECOGNITION

Apple iPhone (Siri) n = 1,048
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However, Apple has a significantly
larger satisfaction gap to make up.

THE AMAZON ECHO EARNED A NET PROMOTER SCORE OF 19

The Net Promoter Score (NPS) methodology segments Amazon Echo owners into three groups:
Promoters, Passives, and Detractors. The is calculated by taking the
and subtracting the
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PASSIVES

love their Echo and praise the speed and accuracy of Alexa’s voice recognition technology.
PASSIVES feel that the great device is useful, but mostly with simple tasks like setting the timer and playing music.
describe talking to Alexa as a novelty and the current Echo feature set as limited.

ECHO USAGE OVER TIME SINCE PURCHASE
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48.4% 39.0%

WHAT DO ECHO OWNERS SHOP FOR MOST OFTEN ON AMAZON PRIME?

of Echo owners in our survey use the Amazon Prime service; yet only 32.1% have asked Alexa
to purchase an item at least once. However, this percentage is over time given that
and becoming more comfortable using their voices to shop.

To get a sense of what Echo owners are likely to ask Alexa to buy in the future, we asked which product categories
they most often buy on Amazon Prime today via any channel (e.g. Amazon app, online, asking Alexa or otherwise).
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HOUSEHOLD HEALTH BABY PET BEAUTY BEVERAGES
ITEMS & PERSONAL CARE PRODUCTS PRODUCTS PRODUCTS & SNACKS
Detergent, paper towels, etc.  Razors, shaving cream, efc. Diapers, wipes, etc. Pet food, treats, etc. Skin creams, lotion, etc. Snacks, coffee, water, etc.
Based on our research, and are likely to be among the top Amazon

Prime categories for

To join our panel and participate in future studies, click or scan below to opt in: http://bit.ly/29VTIlhr

Infographic by and of Experian.
Special thanks to of Experian and

of Creative Strategies for their partnership
in the creation and analysis of this survey.
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