P :
. .experlon,.,

Automotive Market Trends
Q2 2022

Marty Miller

Director, Product Data and Implementation

September 2022 B

©2022 Experian Information Solutions, Inc. All rights reserved. Experian and the Experian marks used herein are trademarks or registered trademarks
of Experian Information Solutions, Inc. Other product and company names mentioned herein are the trademarks of their respective owners. No part of
this copyrighted work may be reproduced, modified, or distributed in any form or manner without the prior written permission of Experian.

Experian | Public.




2

© Experian | Public.
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Today's speaker

Marty Miller

Director, Product Data and Implementation
Experian Automotive

What’s on the road
VIO by model year, segment, age and market share

U.S. light duty vehicles through June 30, 2022.

New, Used and other market changes Industry news
and special market analysis:

- Canada VIO
- U.S. Venhicle Loyalty

- U.S. Electrified Vehicle Analysis e, ;
g Texperian.



Experian Automotive

Driving the automotive industry forward

The right vehicles. The right customers.
The right data to know the difference.

* We deliver an integrated perspective using the highest
quality automotive information and market intelligence
focused on these key areas:

— Automotive Credit

— Automotive Marketing

- Vehicle Market Statistics

— AutoCheck® Vehicle History

» Our success comes from delivering actionable insights
and lasting partnerships with our clients

https://lwww.experian.com/automotive/auto-data
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The power of Experian data

Your unified source of automotive data. Enabling you to link insight into action
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Experian

Linkage

Best-in-class data,
unified and enhanced

Experian’s vehicle, consumer, online and
credit data enable unified data intelligence
to identify and target vehicle buyers.

© Experian | Public. Automotive Market Trends Q2 2022

on Market
) Credit

22% People

% Vehicles

Creating unparalleled
market-wide insights

Use our unparalleled insights to turn

competitive market strategies into action.

® @

REFINE REACH BEST

STRATEGY PROSPECTS
Solution
Engines
PINPOINT MEASURE
DEMAND Ii RESULTS

AutoCheck®
Vehicle History Reports

Powering innovative solution
engines that drive results

For instance, Experian marketing
solutions pinpoint car shoppers, automate
media planning and optimize results with
the most sophisticated attribution models.



It takes 3 things to sell a vehicle...

Experian is the only primary data source for all 3

Creating unparalleled North American
market-wide insights Vehicle DatabasesM
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Consumer ViewsM
Marketing Database

File OnesM
Credit Database



U.S. & Canada total Vehicles in Operation (VIO) = 332.8M

Light Duty

Passenger Cars, Light Trucks, Vans
Cars and GVW Class 1 -3

Medium & Heavy Duty

Large Vans, Delivery Trucks, Buses, RVs,
Cement Trucks, Semi-Tractors

GVW Class 4 -8

Power Sports
Motorcycles, All-Terrain,
Utility Task, Snowmobiles
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Types of vehicles by weight class

Cars and CUVs

Passenger Car Cross-over (CUV)

CLASS
4,000 Ibs. or less

ruiln ruin Aoy Can AR
Full Size Pickup M \‘il>\r|;up Minivan S Utility Van

10,001 to 14,000 lbs.

M A -
City Delivery Mini Bus Walk In

Power sports

CLASS
16,001 to 19,500 lbs,

nin MR MG
Bucket City Delivery Large Walk In
CLASS

G 19,501 to 26,000 lbs.
R e BN MR LR
Beverage Rack School Bus single Axle Van Stake Body

CLASS
26,001 to 33,000 lbs.

i W A s
City Transit Bus Furniture High Profile Seri Home Fuel
UJEl ‘OOIOi M

Medium Semi Tractor Refuse Tow

CLASS
over 33,000 lbs.

% %o Wo ;s
Cement Mixer Oump Fire Truck Fuel
n‘és-no = 'oﬁs m
Heavy Semi Tractos Refrigerated Van Tour Bus.

Semi Sleeper

M XX = W e,
Motorcycle Maoged Snowmobile TV ATY .

Source: Experian Automotive VIO as of June 30, 2022 (all motorized, registered vehicles) [ ]



Cars ang CUvs

Passenger

Full Size Prckup

(%)
Mini Pickyp

Minivan

Utility van

Crew Size p;

(%)

Mini Byg

ckup  Full size Pickup

c

Step Van Utility van,
LASS

10.001 to 14060 {bs.

Walk 4

To find Out more about Autom
Regrstrat:on Trends and acce

ive M, larket Trends

V/V’\‘./ OX[)GII

—

otive Market and

S to the latest E; EXperian
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Changes in U.S. vehicles in operation

Light duty vehicles™ over the last 12 months Q2 2022 Total*

284.4

MILLION

Vehicles on the road

Q2 2021 Total*

282.8

MILLION
Vehicles on the road ; MILLION MILLION MILLION

— NEW Venhicles Vehicles went USED vehicles
‘k\\t _ J

Registered out of operation changed owners
P i
© Experian Public [ ] experlanm
‘ ()

)

29.1%

Total VIO
changes'

*U.S. Vehicles in Operation data as of June 30, 2022 sourced from Experian Automotive, including U.S. and Puerto Rico (U.S. light duty vehicles only).
1 —includes estimated annual households that relocated with the same vehicle(s)



U.S. VIO change by Model Year (in millions) St

Q2 2021 to Q2 2022 New vehicle sales

Carryover vehicles

16.0M Current 20
Model Years
14.0M 87.9% of VIO
12.0M
Current 25
; Model Years
95.1% of VIO
6.0M
4.0M
2.0M
0.0M
- g e L= s B . A B N
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U.S. Summary Stats — for all light duty VIO

as of Q2 2022

Cylinder Market Share
Vehicle Type

4yl 42.6%

212 36.1%

6 Cyl 33.8%

20.9%

8yl

Other . 2.7%

26.7%

Drivewheel Market Share

FWD

4WD 20.9%

17.7%
Passenger Utility Light Truck i _
Car CUV & SUV
other [ 12% Import brands

41.7%

Aspiration

Naturally Aspirated [ 81.6%
Turbo J] 13.9%

Twin Turbo | 2.4%
Other 1.6%
Supercharged 0.5%
Twincharged 0.1%
Quad Turbo 0.0%

Domestic vs Import

49,994 50.1%

Domestics Imports

surpass Domestic

brands in U.S. for
the 1st time

10  © Experian | Public. Automotive Market Trends Q2 2022 Source: Experian Automotive VIO as of June 30, 2022 (U.S. light duty registered vehicles) e




U.S. Vehicles in Operation

Domestics versus Imports — Mirror comparison

Domestics

Average Age: 13.2

\ehicle Type Cylinder Market Share
| 33.4%
23.9% scs! [ s+
4cyl - 22.1% .
Light Truck  Utility  Passenger Other l3.5% comparison
Car
Aspiration Drivewheel Market Share

Naturally Aspirated - 79.7% awo [ 5 >
Turbo I 14.2% rwo [ 227
Twin Turbo | 3.3% rwo [ 252

Other | 2.6% awp [ 225

Supercharged 0.3% Other I 1.3%

11 © Experian | Public. Automotive Market Trends Q2 2022 Source: Experian Automotive VIO as of June 30, 2022 (U.S. light duty registered vehicles)

Imports

Average Age: 10.6

Vehicle Type

50.6%

38.8%

Passenger  Utility  Light Truck
Car

Cylinder Market Share

o [ 2o

gyl l 5.0%

Other l 1.9%

Aspiration

Naturally Aspirated [ 23 5%
Turbo [J 13.5%

Twin Turbo 1.5%
Supercharged 0.7%
Other 0.5%

Drivewheel Market Share

o IS 7
awo [ 271>

rwo [ 0%

6.5%
Twincharged 0.2% Lh I
Quad Turbo 0.0% Other |1.1%
oy
s .
e



U.S. VIO top 20 segments on the road market share
Hybrid, Electric &

as of Q2 2022
Hydrogen Vehicles
2.36%

Top 20 Vehicle Segments with Class Top 20 Vehicle Type and Size (no Class)
Car - Midsize

suv-wmidsize [N 522 suv - widsize |G 5>
(2]
van-mini [ 32 suv-Large [N 2 o
—
suv - Large [N 3-6% Van - Mini 3.8% =
Car - Large - 2.8% Car - Large 3.6% I
cuv - Large [ 2.7% cuv-targe [N 25
cuv - midsize Luxury [ 260 pickup - Midsize [ 2.2%
Pickup - Midsize - 2.4% Car - Subcompact - 2.3%
Car - Midsize Luxury - 2.3% Pickup - Compact - 2.2%
car- compact Luxury [JII 2.20 van - Fulisize [JJJJj 20%
0.63%
Pickup - Compact - 2.20% Sport Car - Subcompact - 2.0%
van-Fullsize [ 1-9% suv - compact [J 0.9%
Car - Subcompact - 1.9% Sport Car - Compact I 0.8%
Sport Car - Subcompact - 1.5% Sport Car-Large I 0.4%
CUV - Compact Luxury - 1.4% Sport Car - Midsize I 0.3%
CUV - Subcompact | 0.2%

suv - compact [ 0.9%
Source: Experian Automotive VIO as of June 30, 2022 (U.S. light duty registered vehicles)

12 © Experian | Public. Automotive Market Trends Q2 2022



U.S. VIO by manufacturer market share vs volume trend

as of Q2 2022

GM

Ford

Toyota 14.6%

Stellantis 12.1%

Honda 9.5%

Renault-Nissan 7.4%

Hyundai

Volkswagen 2.7%

Subaru 2.6%

2.6%

Kia

Other Mfrs - 2.1%

svw [ 2
paimier [ 1o
Mazda [ 17

13  © Experian | Public. Automotive Market Trends Q2 2022

16.3%

Light Duty Manufacturer Trend from Q1 2009 - Q2 2022

21.3% GM

Ford

Toyota
Stellantis
Honda
Renault-Nissan
Hyundai
Volkswagen
Subaru

Kia

Other Mfrs
BMW
Daimler
Mazda

Source: Experian Automotive VIO as of June 30, 2022 (U.S. light duty registered vehicles)
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U.S. VIO top 20 brands market share vs volume trend
as of Q2 2022

Light Duty Make Trend Q1 2009 to Q2 2022

United States

Ford I 15.19% Ford =6
Chevrolet NN 13.9% Chauralit = 1 o)
Toyota N 12.5% Toyota T - SRR
Honda N 5.4% Honda cessrsaasEE)
Dodge & Ram I 6. 1% Dodge & Ram -
Nissan NN ©.0% Nissan mmmem e m )
Jeep NN 4 .3% Jeep T
GMC I 3.7% GMC D
Hyundai [N 3.2% Hyundai ECECEEL 9]
Subaru I 2.6% Subaru JpEEEs
Kia I 2.6% Kia ~===EEED
Lexus I 1.8% Lexus =D
Mercedes-Benz [ 1.8% Mercedes-Benz b ©
Volkswagen [ 1.8% Volkswagen 2
My I 1.8% Ay
Mazda I 1.7% Mazda o
Chrysler I 1.5% Chrysler ae Red circle = historical
Buick [ 1.4% Cagﬁ:gt GE Black circle = current
Cadillac [l 1.1% Acura ©
Acura [l 1-.1% | | ' | ' | - | ' |
oM S5M 10M asm 20M 250 30M 350 40M 45M
Vehicle Count (2 2022 Experian [ ] -
e
e C.
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Top 20 U.S. Antiques — 4.9% share of U.S.

Pickups are 5 of the top 10, and 11 out of the top 20

Antique (25+)
Chevrolet /K 1500 I C 1%
Ford F-150 |, = 7
Toyota Pickup I = 0
Ford Ranger I - c:
Ford F-250 I - cc:

Ford Mustang [INININGDDN - %
Chevrolet Corvette NN - -
GMC Sierra 1500 DD - <c:

Chevrolet 5-10 NG . -
Honda Accord [ © =
Jeep Wrangler NGBS 1 7
Chevrolet Camarc NG 7 ::
Ford F-350 1 © o
Nissan Truck INENIGIGIGEGEE G-
Honda Civic |IIIENIGININGEEE 1 ¢
Toyota Camry [INNENGNGNGINGNGNGEGN 1 4%
Chevrolet ¢/K 2500 NG 1 =
Toyota Corolla NG 1 2
Chevrolet ¢/K 10 INNGEEGEGN 1 7%
Jeep Cherokee NG 1 1°:

15  © Experian | Public. Automotive Market Trends Q2 2022

Classic performance cars

make the list, though not
as popular as pickups

Source: Experian Automotive VIO as of June 30, 2022 (U.S. light duty registered vehicles)



Engine horsepower vs cylinders by model year
U.S. VIO through Q2

400

3994 018 ___eemdlS3 The average. 4-
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8-cylinder = s
avg 205 HP
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- 269.6 : ; 5
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The aftermarket “Sweet Spot” overview
“‘Post” and “Pre” Sweet Spot defined

The Aftermarket “Sweet Spot” “Post Sweet Spot” vehicles

“Pre Sweet Spot” vehicles

-

6 to 12 model year old vehicles

Aged out of general OEM
manufacturer warranties for any
repairs

Likely require more part replacement
& services (e.g. shocks, timing belt
service, engine repairs) that may be
performed by aftermarket service
shops using parts from aftermarket
part manufacturers

Sizing the Sweet Spot helps identify
overall market potential and changes
can have implications to those that

* 13 model years old & older

* Less costs may be spent to
service them due to their age
and lower vehicle value

service it
J

17
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- J

* 5 model years old & newer;
many covered by the vehicle’s
manufacturer warranty

* |dentifies models coming into
the Sweet Spot




U.S. trend of total VIO compared to sweet spot volumes
as of Q2 2022 VIO - by model year (in millions)

Pre-Sweet
. Spot
35.1% of all vehicles P
Q22018 Q22019 Q22020 Q22021 |Q22022
T 1 16.0M-
2 14.0M-
12.0M-
o5
o
=
T (0]
_ +18.5% over 2018 Spot |
OM e e ————— -lllllllIIIIIII Il
[ @O oe 0 M oS W WM 00D e M W W~ o0 m e 0 M oW WM~ - 0 M wn oW o~ Lo S o TR Y o I T~ o o O T o o T o Y o T B ¥ I 5
G EERG R R B R R E088 R 03 8088858258 588545858:488¢8¢
..
e
[ ] e
[ ]
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U.S. VIO with forecast by time period

as of Q2 2022 VIO

19

310M VIO is 280M
slowing

300M

290M

280M 284.4M

270M

260M Forecast indicator

B Actual

2o0M B Estimate

240M

230M

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Time Period by Quarter

© Experian | Public. Automotive Market Trends Q2 2022 Source: Experian Automotive VIO through June 30, 2022 (U.S. light duty registered vehicles) e



Q2 2022
Canada VIO

Spotlight on the Canadian light duty vehicle market

26.1M as of Q2 2022

P :
®experian.
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Out of operation
New vehicle sales

llions)

INn Mi

Canada VIO change by Model Year (

Q2 2021 to Q2 2022

Carryover vehicles

iezozg QO a

L ki ]
I N T 202
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I £ 02
I 9 T02
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S 7T 02
I £TO2
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Current 20
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©
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Source: Experian Automotive VIO as of June 30, 2022 (Canada light duty registered vehicles)
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Canada Summary Stats — for all light duty VIO

as of Q2 2022
Cylinder Market Share Aspiration
Vehicle Type
Maturally Aspirated | 758.1%

39.3% Turbo [l 16.7%

Other 2.0%

Twincharged 0.1%

24.9%
Other . 3.0% Quad Turbo 0.0%
Drivewheel Market Share
Domestic vs Import
rwo | - o
57.59%
awo [ -7 7 42.5%
Passenger Utility Light Truck RWD - 7.3% Domestics Imports
Other Il.l%
Canadians prefer their
import brand vehicles o
=3

a

22 © Experian | Public. Automotive Market Trends Q2 2022 Source: Experian Automotive VIO as of June 30, 2022 (Canada light duty registered vehicles)



Canada VIO top 20 segments on the road market share
Hybrid, Electric &

as of Q2 2022
Hydrogen Vehicles
1.94%

Top 20 Vehicle Type and Size (no Class)

Top 20 Vehicle Segments with Class
car-compact [ 170" car -compact [N - -
pickup - Fullsize [N 15.2% cuv-wmidsize [ 15 4
cwv - widsize [N 1z 7o pickup - Fulisize [ NN :5 >
Car - Midsize _ 10.2% CUV - Compact _ 11.7%
Car - Midsize _ 11.6%

cuv - compact [ © 7>
van-Mini [N 5-1% van-mini [ 5.0
Car - Subcompact - 2.9% Car - Subcompact - 3.3% 7))
suv-midsize [ 2-8% suv-midsize [ 3-3% g
cuv - Midsize Luxury [ 2.7% cuv-Large [ 2.0% f
Car - Compact Luxury - 2.4% Van - Fullsize - 19%
CUV - Compact Luxury - 2.0% Car-Large - 18% 0.86%
CUV - Large - 1.9% Sport Car - Subcompact . 1.7%
Van - Fullsize - 1.7% Pickup - Midsize . 1.7%
Pickup - Midsize - 1.7% SUV-Large . 13%
Car- Large - 1.5% Pickup - Compact . 1.1%
Car - Midsize Luxury - 1.4% Sport Car - Compact I 0.7% g
Sport Car - Subcompact . 1.2% CUV - Subcompact I 0.6% L
Pickup - Compact [JJj .19 SUV - Compact | 0.5%
Suv - Large [l 1.0% Sport Car - Midsize | 0.3%
CUV - Subcompact [ 0.6% Car - Micro | 0.3% @
. L]
«C
e

Source: Experian Automotive VIO as of June 30, 2022 (Canada light duty registered vehicles)
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Canada VIO by manufacturer market share vs volume trend

as of Q2 2022

GM
Ford

Toyota 12.8%

Stellantis 12.2%

Honda 10.7%

-

Renault-Nissan

o
n
ES

Hyundai

;

Volkswagen

Mazda 4.1%

Kia 3.4%

Subaru 2.4%

Other Mfrs 2.2%

smw [ 2

2.0%

Daimler

24  © Experian | Public. Automotive Market Trends Q2 2022

13.4%

Light Duty Manufacturer Trend from Q1 2011 - Q2 2022

GM
Ford
Toyota

16.5%

Stellantis
Honda
Renault-Nissan
Hyundai
Volkswagen
Mazda

Kia

Subaru
Other Mfrs
BMW
Daimler

Red circle = historical

“©
=8
Black circle = current

=

0K 1000K 2000K 2000K 4000K S000K 6000K

Vehicle Count © 2022 Experian

Source: Experian Automotive VIO as of June 30, 2022 (Canada light duty registered vehicles)



Canada VIO top 20 brands market share vs volume trend

as of Q2 2022
Light Duty Make Trend Q1 2011 to Q2 2022
Ford 12.9% Ford B &
Toyota 11.5% Toyota e e o e
Honda I 9.4% Honda e
Chevrolet NG 5.8% Chevrolet O e
Dodge & Ram N 3.0% Dodge & Ram -——
Hyundai I 6.4% Hyundai ————————— - =)
Nissan [ININEIGNGEEEN 5.3% Nissan e e S
GMC I 4.4% GMC =5y
Mazda I 4.1% Mazda ==
Kia I 3.4% Kia e L L] 2
Volkswagen NG 3.3% Volkswagen Rt )
Jeep NN 2.9% Jeep R 1]
Subaru NG 2.4% subaru e L
Mercedes-Benz I 1.9% Mercedes-Benz SRl )
BMw I 1.8% BMW D
Audi N 1.3% Audi ==
Acura I 1.3% Acura (o]
Pontiac M 1.3% Pontiac OFFrmmmen= mema- Red circle = historical
Lexus [ 1.2% Lexus I8 Black circle = current
Mitsubishi [ 1-1% Mitsubishi - . . . : . .
aK SO0K 1000K 1500K 2000K 2500K 3000K 3500K
Vehicle Count ©2022 Experian
8,
%e
e C.
]
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Canada VIO Top 20 Models Sweet Spot

as of Q2 2022
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Last 12 months

. Domestic Brands

. Import Brands

Q2 2022
New & Used Vehicles

» Volumes of New vs Used and Domestic vs Import over
the last 12 months

* Market analysis through the 2nd quarter

» Chip shortages continue, economy status not helping

a,
. 3
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New and Used vehicle registrations through the 2nd quarter

New Registrations Used Registrations
Down 14.3%
=M from prior year
: : , =208 21.7M
Low vehicle inventories and
inflation causing lower New i
registrations in 2022 e
Down 20.9%
from prior year
8.6M 2.3M 8.6M
I )
2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 .. »
@
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New venhicle registrations by sales categories
through the 2nd quarter

New Registrations
Rental/Leasing

BM down
imM
amM .
Retail down
w
S sm
2
o
& 4aMm
3M ¢ ;
B commercial/Taxi
B Dealer Manufacturer
o . Government
B Rrental/Lease
m B retail
oM . (]
2018 2019 2020 2021 2022 : e
]
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New vehicle Mfr rank and share through the 2nd quarter

By manufacturer — Total new registrations

Reporting Period

Manufacture.. = Q2 2022
GM 15.8%
Stellantis 11.7%
Honda D s
Renault-Nissan _ 6.6%
Hyundai _ 5.5%
Kia 4.9%
Subaru _ 3.9% GM takes
v I - - the lead by
Tesla D EE T only 5,800
BMW 2.5% vehicles
Daimler - 2.3%
Mazda - 2.1%
Geely W o.s%

2018 2019 2020 2021 2022 .-G'

s C.

30  © Experian | Public. Automotive Market Trends Q2 2022 Source: Experian Automotive as of January through June of each year (U.S. light duty vehicles only) e



New vehicle Make rank and share through the 2nd quarter

Top 15 brands — Total Share Q2 2022

.\ 1 1 Toyota 13.7%

2 Ford

Chevrolet 10.4%

6.8%

I s 600 LeielE
B

Honda

Jeep

leads

Nissan

7

Hyundai

Kia

8 Subaru

GMC

Tesla passes
BMW : BMW &
Mercedes-Benz Mercedes-Benz.
- Where is Lexus?

S Mazda
2018 2019 2020 2021
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New vehicle share through the 2nd quarter
By top 20 make/models — Total Registrations (color coded by Make)

Q2 2022
Toyota RAVA 2.9% Toyota has 5 of
Ford F-150 | 2. 6% i vy Sl
Toyota Camry 2.0%
Ram 1500 1.8%
Toyota Corolla 1.8% Ford has 3 of
Honda CR-v [ 1 8% the top models
Toyota Highlander 1.7%
Chevrolet Equinox [ 1.7%
Toyota Tacoma 1.6% Honda has 3 of
Chevrolet Silverado 1500 Limited [ 1 e% the top models

Ford Explorer | 1.5%

Tesla Model v [ ] 1.5%

Tesla Model 3 I 149

Jeep Wrangler Unlimited _ 1.2%
Mazda cx-5 [ 1.29%

Honda Accord I 1.29%
Subaru Outback _ 1.1%

nissan Altima [ 1 1%

Tesla has 2 of
the top Models

Ford Escape [N 1.1% ®
Honda civic | 119 e
.
)
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New vehicle registrations through the 2nd quarter Utiitios

By body style type — Total Registrations continue
to grow

Body Style Type 2018 2019 2020 2021 2022

coy/suv N s N 2c.cvc [N 512co [N s [N so 2o
pickup [l 15.6% B 16.6% B 10.7% 171 B 15.4%
sedan [ 25.0% B 2z6% B 105% B 15.6% B 17.3%

Van (Pass/Cargo/Cutaway) [l 5.4% 5.3% fa.2% Ja3% I3.9%
Coupe | 1.9% |1.7% |1.7% |1.3% |1.4% Pickups
Hatchback || 3.5% l2.6% | 2.2 | 2.2 |1.4% J#g:,z
Others 0.5% 0.5% 0.5% 0.6% 0.6% '
Convertible 0.7% 0.7% 0.6% 0.5% 0.5%
Wagon 0.5% 0.4% 0.4% 0.3% 0.3%
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New vehicle registrations through the 2nd quarter

By generation — Retail only

Gen X
buyers grow
33.7% O 32205
30.4%
2955 Py T — Millennials
28.5% rebound
25.0% om= 26.4% over
Boomers
Generation
M GenX
B willennials
M Eaby Boomers
8.8% o 7.3% . Gen £
P = M silent
4.2% T B e B Greatest
1.9, G 3.0%
0.2% 0.2% 0.1% o Gen Z
2018 2019 2020 2021 2022

passes Silent
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Q2 2022
Vehicle Analysis

Spotlight on vehicle Loyalty
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Loyalty — what does this mean?

Loyalty uses Experian proprietary methodologies to measure the rate of vehicle
purchasers at various levels, such as the brand name, the vehicle model, the
dealer, etc. when a vehicle owner returns to market (RTM) to acquire another
vehicle.

The metric can be applied when the purchaser acquires a direct vehicle
replacement or when matched to the entire household (garage) level.

OEM manufacturers use this information to determine how well their owners stay
with them (measures marketing) and how well their dealers are performing for
their customers.
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Loyalty — Examples

For example, if | owned a 2015 Honda Civic sedan and traded it in and
purchased/leased a new 2023 model year vehicle:

37

If | purchased a 2023 Honda Accord, I’'m loyal to the Honda brand, but not loyal
the Honda Civic Model (change in Model type)

If | purchased the 2023 Honda Accord from the same dealer where | bought my
2015 Honda Civic, I'm loyal to the same dealer and to the Honda brand.

If | purchased a 2023 Lexus RX350 SUV, | have ‘defected’ from Honda and
Lexus has ‘conquested’ me from another brand. Therefore, | was not loyal to
Honda in any way.
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Trend brand Loyalty — June 2010 through May 2022 Brand loyalty

peaks just

All Make Loyalty / RTM Trend before the
Methodology: Household COVID
pandemic

1200K
. RTM — Return to market buyers 1,166,148 i
. Rate — Make Loyal
Overall brand
loyalty has 56.0%
been steadily -
increasing
since 2011 54.0% _
%
o -
& 52.0%
&
18
T Chip shortages causing
vehicle inventory e
600K shortages, inflation and a
potential recession has
- brought brand loyalty down e
2010 201 2012 2013 2014 2015 2016 207 2013 2018 2020 2021 2022 2023 '. o
Month of Purchase Date 3 em
Source: Experian Automotive Household Loyalty; New to New purchases; [ ]
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Manufacturer Loyal

Loyalty by Manufacturer — June 2021 through May 2022

Other

66. Loyalty by
top Mfrs

55

Market share of
those returning

Market share
of those of

to market to buy
another vehicle

those same
owners after
new purchases

© Experian Public. Experian Loyally Disposal methodology, New to New; June 2021 — May 2022 g%®s =
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Loyalty - Honda

40
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Manufacturer Loyal

Honda
70.3%

Owned Vehicles

Purchased Vehicles

Other Mfrs

E Experian Public. Experian Loyalty Disposal methodefogy, Mew to New; June 2021 — May 2022 . 3
T * ¢ ' fexperian.

Where
Honda/Acura
owners went for
new purchases
Defectors




Loyalty - Ford
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Owned Vehicles

Manufacturer Loyal

Purchased Vehicles

© Experian Publfic. Experian Loyalty Disposal methodotogy, New to New, Juns 2021 —May 20622

., =
Sexperian.

Where

Ford/Lincoln
owners went
for new
purchases
(Defectors)




Loyalty — Renault-Nissan

Renault-Nissan
63.4%
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Owned Vehicles

Manufacturer Loyal

Purchased Vehicles

© Experian Public. Experian Loyalty Disposal methodology, New to New; June 2021 — May 20!

L =
* texperian.

Where
NEEERUINZNER

owners went for
new purchases
(Defectors)




Loyalty - Toyota
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Owned Vehicles

Manufacturer Loyal

Toyota
70.8%

Purchased Vehicles

& Experian Public. Experian Loyafty Disposal methodology, Mew to New,

i L 5
June 2021 — May 2022 E.expericn.

Where
Toyota/Lexus
owners went for
new purchases

(Defectors




Loyalty — Stellantis
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Manufacturer Loyal

Stellantis
69.1%

Owned Vehicles

Purchased Vehicles

© Experian Public. Experian Loyalty Disposal methodology, New to New, June 2

= ., =
021 — May 2022 !.experidl"l

Where
Chrysler/Dodge/
Jeep/Ram/Fiat
owners went for
new purchases
(Defectors)




Loyalty — General Motors

Manufacturer Loyal

Owned Vehicles Purchased Vehicles

Where
Chevy/Buick/Cadillac/
GMC owners went for

new purchases
Defectors

© Experian Public. Experian Loyalty Disposal methodology, New to New, June 2021 — May

2027 g% F
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Loyalty by brand and volume (June 2021 — May 2022)

Count - RTM (return to market buyers)
50K 100K 150K 200K 250K 300K 350K 400K 450K 500K 550K 600K 650K 700K 750K 800K 850K
79.6%

Measured
Makes OK
Tesla
Ford
Toyota .
Kia ——— N 65 6% loyalty, though their
a5 111 64.99%
S0 1 64.7% volumes are small
ESIVIVY 10 61.8%
Toyota has ol ————————————————"] 61 5%
the largest Chevrolet I ———————— 6 115
NS o | 60.2%
FRaam 0 59.9% . RTM — Return to market buyers
Iiarzcla 0 57.2%
— — o . Rate —Make Loyal
e e  Exa
Vol vwagern 1100 54.3%
Jeep ———— I 54.0%
il 0 53.9%
VoV ) 53 8%
CGVIC: 511000 53.5%

68.9%

Tesla leads in brand

RTM volume

Matched this brand to the

it i 5 53 1%
Porsche S 52 0% household (may or may not have
Acura R 51 1% disposed of prior vehicle) Where

B ] 49 1% :
another vehicle was purchased

Audi S — 43.7%
Land Rover S, 3e.3%
It 37.5%
MINI e 37 4%
Dodge ", 26.5%
Chrysler ESSII, 24.6%

50% 10.0% 15.0% 20.0% 250% 30.0% 35.0% 40.0% 450% 50.0% 55.0% 60.0% 65.0% 70.0% 75.0% B80.0% 85.0%

Rate - Make Laoyalty .. @
Source: Experian Automotive Household Loyalty; New to New purchases; & e
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Q2 2022
Vehicle Analysis

Electrified vehicles: Spotlight on the electric & hybrid vehicle market

Electric Vehicles Hybrid Vehicles
4.5% of Jan-June 2022 6.6% of Jan-June 2022
New Registrations New Registrations

a,
. .
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US Fuel type Share Overall Q2 2021

New registrations volumes for January - June of each time period volumes are down

Gasoline volumes

Q2 Q2 declined -31.8%
Fuel Type Summary 2020 2021 since Q2 2021

Electric Plug In/Gas &
Gas/Electric Hybrid IE'?% I A Hybrids volumes
declined -1%
Biodiesel & Diesel I 5.20% I 5.606 : since Q2 2021
Other Fuel Types I 4.5% I 3.8%
| - . Electric volumes
Electri . : .
S increased +58.4%

since Q2 2021
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EV share by Make

New registrations for Jan — June of each year

M Tesla
™ Ford
- Kia
Tesla is still strong, M Hyundai
~ Audi
though more brands are [ey—
challenging the leader ERGETE:
M pPolestar
¥ volkswagen
| Porsche
Volvo
B Mercedes-Benz
| Rivian
M emw
MINI
M Lucid
[ amc
7 mazda
[ Jaguar
M Genesis
[ subaru
Toyota
B cadillac
[ FAT
| | — iy .,
! ]
2020 2021 [ ] e
e
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EV demographics

New registrations January — June 2022

Age Ranges Home Value Occupation
People in 20s N 10.1% 1,000,000+ B 25.4% | Management/Business/Financial Ops | E
their 40s 30s D 223%  5750,000-5599,995 I 15.0% Other | B¥ALS
th 40s [ 27.7% | $450,000 - $745,555 I 31.4% | Professional: B 0%
are_ € s0s I 1s 2% $350,000 - $449,599 ] 5.9% Blue Collar | e
dominate 60s [l 121% $250,000-5349,555 0 7.4% Retired | ERgS
buyers 70s [ 6.8% £200,000-%245,993] 2 5% Technical: Computer/Math/Architect/Engine.. [ 8.3%
80s | 1.5% £100,000-$199,593] 2 1% Sales D ERE
S0s  0.3% <5100,000 |1.3% Dffice/Admin Suppaort B2z
Ethnic GFDUPS Farming,Fish/Forestry 0.1%
] White Non-Hispanic | R Gender Children
Asian and Asian - Other B 14s%
Hispanic Hispanic J112% Male B 2722 Inferred Mo Children B is 1
African American | 5.7% Unknown [l 33.4%  Inferred Presence of Children B =2 2%
Owne_rs Asizn - Chinese | 4.5% Female D EEREE Confirmed Presence of Childran ] 20.0%
growing Native Amer/Pacific Islander | 0.8% Both 0.2% Deceased Parents- ChildOnly | 2.6%

Miscellaneous Other 0.1%

Automotive Market Trends Q2 2022
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U.S. EV registrations by state share

New registrations January — June 2022

40.2% of all new EVs
registered in 2022 within
California are registered in the

Los Angeles-Long Beach-
Anaheim DMA

Nationwide, 15% of all new N
EV registrations in 2022 are 30% of all public EVSE ;

registered in the Los Angeles- charging ports (Level 2
Long Beach-Anaheim DMA or higher) are in
California (US Dept Energy)
e
.
]
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Q2 2022 Summary

Driving the automotive industry forward

52

Total light duty VIO is currently at 284.4 million in the U.S. market. The big news this quarter within VIO is there now more Import
brand names on U.S. roads for the first time.

The aftermarket Sweet Spot continues to grow and is up 6.5% over last year and has increased to nearly 100M in volume. The
Sweet Spot is expected to grow for the next several years and surpass a previous high of 104M in 2011.

We reviewed the Canadian VIO market and found that while they are similar to the U.S., they are also unique in their own vehicle
ownership patterns as well.

New registration volumes are down to 13.5M over the last 12 months, and the wild ride has shaken up the top models, the top
generations who buy them and the availability of certain models.

GM has taken over the manufacturer lead of new registrations, and by make name Toyota is the light duty brand leader of new
registrations for Q2 2022. Toyota has 5 of the top 9 new model registrations which has pushed them to the top spot.

Brand loyalty has been decreasing since the pandemic started as the market has shifted to “what’s available for me to buy”
instead of “buying what I’'m used to driving in the past” as the chip shortage takes it toll on new vehicle inventories.

Electric vehicles (EVs) in Q2 2022 continue to increase in registrations volume with nearly 38% occurring in California. Tesla
still dominates the EV market, though their market share has shrunk to ~2/3rds of all new EVs as more competition enters the
market.

LD
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Today’s Presentation
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Q2 2022
Thank You!

Experian Automotive is
prepared to meet your needs
with an integrated solution
statically designed to drive
your business forward.
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