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Q4 Report overview

Cars— Q4 2025

What cars are on the road, have been sold, and who is
buying them?

Source: Vehicles in Operation overview and Consumer Analysis by vehicle type for
U.S. light duty vehicles through December 31, 2025.

R12M = The last 12 months; January 2025 — December 2025
Car = Convertibles, Coupe, Hatchbacks and Sedans.

Retail, individual registrations.
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Today’s presenter

Kirsten Von Busch

Director of Automotive Product Marketing
Experian Automotive

Kirsten Von Busch has over 20 years of experience in the auto industry. As
Product Marketing Director for the Experian Automotive team, she supports
solutions in the commercial automotive space, including the AutoCheck®
vehicle history report and the Experian Marketing Engine. Von Busch also
delivers Experian’s Automotive Consumer Trends Quarterly Report.
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Delivering high-quality automotive intelligence

Experian is the only primary data From these primary sources, we deliver
source for all three: automotive data intelligence to fit your unique
needs and solve today’s challenges.

VEHICLE DATA _ _
Our clients include:
® Lenders

CONSUMER DATA

® FinTech
® Dealers
CREDIT DATA

* OEMs

® Tier 1 and Tier 2 Media
Platforms & Agencies

®* Aftermarket

These data sources generate BILLIONS of ® Insurance Carriers
Data Insights we use to serve our clients.

a8,
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4

Experian’s primary
data assets

D

Experian is the only primary
data source for all three.

© Experian Public Automotive Consumer Trends Market Q4 2025

North American
Vehicle Databasesw

963M+

Vehicles in U.S. (all 50
states, Wash. D.C., Puerto
Rico) and Canada.

340M+
U.S. VIO.

28.7TM+

Canadian VIO.

21.8B+

Vehicle history records.

438M+

Title Brands.
402M+

Accident & damage
related events.

287M+

Recall events.

Consumer Viewswv
Marketing Database

250M+

Individuals.

126 M+

Households.

5000

Consumer attributes.

490M
Mobile IDs.

200M+

Connected TV IDs.
750M

Hashed email.

2,400+
Audience segments including
750+ Auto Audiences.

File Onesv
Credit Database

CONSUMER
2M+

Credit inquiries daily.

1.3B+

Transaction
updates/month.

245M+

Credit active consumers.

S0M+

Public records.

99.9%

Updates within 24 hours.

Sub-second
Credit report response rate.

BUSINESS
25M+
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Q4 2025
Car Registrations

 How many cars are on the road in the U.S.?

 How many, and what types of, new and used cars have
been registered in the last 12 months by vehicle class,
segment, sub-segment, make, model and geography?

a8,
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Changes in U.S. vehicles in operation
Q4 2025 Total*

Light duty vehicles® over the last 12 months 296 5
|

s MILLION .
- \ : Vehicles on the road

\ Q4 2025 VIO changes
@

—

el ©

.
Jeon, 16,2 39.8 =pLag’
) MILLION MILLION MILLION Total VIO
NEW Vehicles Vehicles went USED vehicles ota

Registered out of operation changed owners changes'

*U.S. Vehicles in Operation data as of Dec 31, 2024 and 2025, sourced from Experian Automotive, including U.S. and Puerto Rico (U.S. light duty vehicles only).
1 —includes estimated annual households that relocated with the same vehicle(s)
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Q4 2025 U.S. Cars in Operation Market Share % by State

Key Findings:

93.5M+

Cars are on the road
(Vehicles in Operation)

33.98%

of vehicles on the road are cars

o,
. .
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Source: Experian Velocity Statistics - Vehicles in Operation, cars and light duty trucks, December 2025.



R12M New, Retail, Individual Registration Market Share %

By vehicle segment

70.00%

63.44% Key Findings:
60.00% SUVs remained the largest vehicle segment by
market share for new, retail registrations in the
50.00% last 12 months.
Cars represented 16.72% of the new, retail
40.00% market share. This was lower than the market
share percentage cars had of 18.43% as of Q4
30.00% 2024, for the same time frame last year .
20.00% 16.72% 17.56%
10.00%
2.28%
0.00%
Cars SUVs Trucks Vans
mCars mSUVs mTrucks mVans
8, .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M U.S. New, Retail Car Registration % by State

0.09%

0.79% 0.27%
0.05%

1.12% 0.53% 0.93%

Key Findings:

2. 1M+

new, retail cars were
registered in the U.S. in the
last 12 months.

;s v ' 16.72%

g™ of all new, retail
registrations were for cars.
- 0iTET-

o,
. .
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Source: Experian Velocity Statistics Registrations, December 2025.
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R12M Top U.S. DMAs for New, Retail Individual Car Registrations
oo

New, Retail, Car DMA Rankings:
New, Retail DMA Rankings:

1. Los Angeles, CA 217K+ 4
o DIEWEILG NN S22k 2. New York, NY 135K+ &
2. Los Angeles, CA 763K+ . 1 3. Miami-Ft. Lauderdale, FL 80K+ @
3. Dallas-Ft Worth, TX 372K+ 4. San Francisco-Oak-San Jose, CA 69K+ &
4. Chicago, IL 331K+ 5. Dallas-Ft Worth, TX 65K+ &
5. Miami-Ft. Lauderdale, FL 331K+ 6. Chicago, IL 56K+ W
6. Houston, TX 318K+ " . 7. Houston, TX 55K+ ¥
7. Philadelphia, PA 297K+ 8. Atlanta, GA 55K+ @
8. Detroit, Ml 285K+ 9. Tampa-St. Pete (Sarasota), FL 51K+ #
9. Boston (Manchester), MA 281K+ 10. Washington, DC (Hagerstown) 50K+ 4
10. San Francisco-Oak-San Jose, CA 272K+

4 = the DMA ranked higher for cars than the
overall new, retail DMA ranking

= the DMA ranked lower for cars than the
overall new, retail DMA ranking

8, .
. . . DMA® information is used pursuant to a license from The Nielsen Company. .ex enon
10 ©Experian Public Automotive Consumer Trends Market Q4 2025 Any use and/or reproduction of these materials without the express written ‘s p

Source: Experian Velocity Statistics Registrations, December 2025. consent of The Nielsen Company, is strictly prohibited.



R12 Top 5 New, Retail, Individual Car Registration Market Share %

By vehicle make

Toyota

Honda

Kia

7.68%

8.62%

Tesla

Hyundai

7.68%

0.00% 5.00% 10.00%
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Source: Experian Velocity Registrations, December 2025.

24.94%

17.09%

Key Finding:

Toyota

was the market share leader for new, retail
individual car registrations in the last 12 months
by make.

15.00% 20.00% 25.00% 30.00%
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R12M Top 10 New, Retail, Individual Car Registration Market Share %

By vehicle model

12.23%

Toyota Camry

10.52%

Honda Civic

Toyotal Corolla 9.06%
Tesla Model 3 | N 7.32%
Honda Accord [N 6.56%
Kia K4 [N 5.49%
Hyundai Elantra [ INEREEE 4.26% Key Finding:

Nissan Sentr- G 4.00% Toyot a C am I'y

Kia K5 N 3.04%

was the market share leader for new, retail, individual

Toyota Prius [ AN 2.06% car registrations in the last 12 months by model.
0.00% 2.00% 4.00% 6.00% 8.00% 10.00% 12.00% 14.00%
..' H
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Source: Experian Velocity Registrations, December 2025.



R12 Top 5 Car Market Share % Overview by Model Cars accounted for

New, retail car registrations by vehicle class 1 6 = 72 OA)

of new, retail, individual
registrations in the
last 12 months

Honda
Model 3 Accord

e 2.05%  1.76%  1.52%  1.22%  1.10%
Vnrong et 12.23%  10.52%  9.06%  7.32%  6.56%

o,
. .
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Source: Experian Velocity Statistics Registrations, December 2025.



What Model Did Each Vehicle Replace?

Data includes new-to-new vehicle purchases using Experian disposal methodology for the last 12 months

Toyot Tesla Honda

Corolla Model 3 Accord
Top 5 Including Including Including Including Including
In-brand model Toyota Models Honda Models Toyota Models Tesla Models Honda Models
Inﬂows Toyota Camry 38.38% Honda Civic 39.70% Toyota Corolla 44.01% Tesla Models 3 34.53% Honda Accord 45.96%
Toyota Corolla 9.47% Honda Accord 8.78%  Toyota Camry 8.11% Tesla Model Y 6.50% Honda Civic 11.23%
Toyota RAV4 4.12% Honda CR-V 3.86% Toyota RAV4 4.23% Tesla Model S 1.05% Honda CR-V 4.68%
Toyota Prius 2.39% Honda HR-V 3.19% Toyota Tacoma 2.47% Tesla Model X 0.53% Honda HR-V 2.68%
Toyota Tacoma 2.29% Honda Pilot 1.60% Toyota Prius 1.89% Tesla Cybertruck 0.07% Honda Pilot 2.11%
All Models odels odels odels odels
T0p5 del All Model All Model All Model All Model
Inflows from Toyota Camry 38.38% Honda Civic 39.70% Toyota Corolla 44.01%  Tesla Model 3 34.53% Honda Accord 45.96%
all makes Toyota Corolla 9.47%  Honda Accord 8.78%  Toyota Camry 8.11% Tesla Model Y 6.50% Honda Civic 11.23%
Toyota RAV4 4.12% Honda CR-V 3.86% Toyota RAV4 4.23% Toyota Camry 2.70% Honda CR-V 4.68%
Honda Accord 3.09% Honda HR-V 3.19% Honda Civic 2.53% Honda Civic 2.50% Toyota Camry 2.76%
Toyota Prius 2.39% Toyota Corolla 2.16% Toyota Tacoma 2.47% Honda Accord 2.36% Honda HR-V 2.68%
.. Y H
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Source: Experian Automotive Disposal Loyalty as of November 2025, Rolling 12 Months. Replacement Only. Does not consider additions to the household fleet.



Top 6 New, Retail, Car Registration MS % by Make for the Last 5 Years

15

25.00% | Toyota, 24.94%|

24.00%

23.00%

22.00%

21.00%

20.00% [Toyota, 18.91%| —

19.00% -_—

18.00% |Honda, 17.05% | Honda, 17.09%

17.00%

16.00%

15.00%

14.00%

13.00%

12.00%

11.00%  |Nissan, 8.09%| Kia, 8.62%

(o)

18880;: : q Hyundai, 8.08% |Tes|a,. 7'680/::|
5000 Kia, 8.05%] Hyundai, 7.68%|
7.00% . Nissan, 7.00% |
6.00% |Tes|a,5./67A>
5.00%

Q4 2021 Q4 2022 Q4 2023 Q4 2024 Q4 2025
—Honda 17.05% 12.54% 15.73% 16.76% 17.09%
— Hyundai 8.08% 8.19% 6.96% 7.42% 7.68%
—Kia 8.05% 8.35% 8.15% 7.01% 8.62%
——Nissan 8.09% 7.57% 7.35% 8.65% 7.00%
—Tesla 5.67% 8.08% 8.89% 6.94% 7.68%
—Toyota 18.91% 20.57% 19.62% 21.96% 24.94%

..
© Experian Public Automotive Consumer Trends Market Q4 2024 E-expel'idn.

Source: Experian Velocity Registrations Q4 December 2025,

2024, 2023, 2022, and 2021.



R12M New, Retail, Light-Duty Car Registration Market Share %

By vehicle class: non-luxury; exotic and luxury vehicles

Exotic &
Luxury,
24.56%

Non-Luxury,
75.44%

®m Non-Luxury m Exotic & Luxury

% of Car Registration Market Share

16  © Experian Public Automotive Consumer Trends Market Q4 2025

Source: Experian Velocity Statistics Registrations, December 2025.

Key Findings:
Non-Luxury Cars accounted for

75.44%

of new, retail registrations in the last
12 Months.

Exotic & Luxury Cars accounted for

24.56%

This was largely driven by the
classification of Tesla Model 3
registrations as luxury vehicles.

..' H
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R12 New, Retail Registration Market Share %

By fuel type (Electric = Battery EVs. All Other Alt Fuel = PHEVs, Hybrid, etc.)

All Other Alt
Fuel, 27.58%

ICE: Gas / Diesel,
61.45%

Electric (BEVs),
10.97%

m|CE: Gas / Diesel mElectric (BEVs) mAll Other Alt Fuel

17  © Experian Public Automotive Consumer Trends Market Q4 2025

Source: Experian Velocity Statistics Registrations, December 2025.

Key Findings:
ICE: Gas/Diesel cars accounted for

61.45%

of new, retail registrations in the last 12 months by fuel type.

Electric cars (BEVs) accounted for

10.97%

Other Alternative Fuel cars accounted for

27.58%

P :
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R12M Top 10 New, Retail Electrified Car Registration Market Share %

By vehicle model and fuel type (BEV, Hybrid and All Other Alt Fuel Type)

31.69%

Toyota Camry

Tesla Model 3

Honda Civic [N 10.12%
Honda Accord - | 8.94%
Toyota Prius [N 5.34%
Toyota Corolla | | 5.09%
sMw i4 [N 2.38%

Hyundai Elanta Hybrid [ 2.02% ToyOta C a m ry,

a hybrid, was the market share leader for new, retail electrified

18.99%

Key Finding:

L ES o : . :
exus B 1.86% car registrations in the last 12 months by model and fuel type.
Hyundai Sonata Hybrid [l 1.67%
0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00%
P i
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M Used, Retail Registrations Market Share %

By vehicle segment
Key Findings:

70.00%
Car market share is decreasing as SUV market
60.00% share is increasing in the used marketplace. This
reflects SUV popularity, availability, and new vehicle
50.00% sales.
39 64° Cars represented 36.81% of the used, retail market
40.00% 36.81% .64% share. This is consistent with the percentage
market share cars had for used retail registrations
(o)
30.00% of last year of 36.86% as of Q4 2024.
(V)
20.00% 19.36%
10.00%
4.19%
0.00%
Cars SUVs Trucks Vans
mCars mSUVs BTrucks ®mVans
8, .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12 U.S. Used, Retail Car Registration % by State

0.19¢
0.26% " \
1.58%

1.61%
- “
3.36% 2.46% AT Key Findings:
142 _
b 167% 0.93% — 9%
' b~ 83%

13.2M+

used, retail cars were
registered in the last 12
months

A 36.81%

_________________________ of used, retail registrations
were for cars.

2.88%

1.45%

8,
. .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M Top U.S. DMAs for Used, Retail Light Car Registrations

21

—‘O@NP’P‘P@!\’T‘
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Used, Retail DMA Rankings:

Los Angeles, CA 1.39M+

New York, NY 1.24M+

Dallas-Ft Worth, TX 974K+
Chicago, IL 828K+
Atlanta, GA 804K+
Houston, TX 172K+
Philadelphia, PA 761K+
Phoenix (Prescott), AZ 747K+

Washington, DC (Hagerstown) 619K+

0. Tampa-St. Pete (Sarasota), FL 607K+

0.14%

Automotive Consumer Trends Market Q4 2025
Source: Experian Velocity Statistics Registrations, December 2025.

0.19%

0.92%

Gy

Used, Retail, Car DMA Rankings:

1. Los Angeles, CA 681K+ =
61% 2. New York, NY 493K+ =
“%" 3. Dallas-Ft Worth, TX 374K+ =
e b acc| 4 4. Chicago, IL 326K+ =
5. Atlanta, GA 316K+ ==
" 6. Philadelphia, PA 311K+ &
“/"" 7. Phoenix (Prescott), AZ 299K+ f
L e 8. Houston, TX 289K+ ¥
9. San Francisco-Oak-San Jose, CA 270K+ @
10. Washington, DC (Hagerstown) 256K+ ¥
4 =the DMA ranked higher for cars than the overall
used, retail DMA ranking
= the DMA ranked lower for cars than the overall
used, retail DMA ranking
125% .. .
B e e e eser Comeery- S@Xperian

consent of The Nielsen Company, is strictly prohibited.



R12 Top 5 Used, Retail Car Registration Market Share %

By vehicle make

15.17%

Toyota

12.29%

Honda

10.42%

Chevrolet

Key Finding:

Ford 8.43% T t
was the market share leader for used, retail car
Nissan 8.29% registrations in the last 12 months by make.
0.00% 2.00% 4.00% 6.00% 8.00% 10.00% 12.00% 14.00% 16.00% .
22 © Experian Public Automotive Consumer Trends Market Q4 2025 !.experlonl

Source: Experian Velocity Registrations, December 2025.



R12M Top 10 Used, Retall Light-Duty Car Registration Market Share %

By vehicle model

Toyotal Camry 6.27%
Honda Accord 5.76%
Honda Civic 5.73%
Toyota Corolla | . 4.92%
Nissan Altima [ R 3.80%
Chevrolet Malibu | N 2.95 %
Ford Fusion [ 2.44% Key Finding:
Hyundai Elanra I 2.27 % Toyot a C am ry
Nissan Sentra |, 2.23% was the market share leader for used, retail car
Ford Mustans R 2 15 registrations in the last 12 months by model.
0.00% 1.00% 2.00% 3.00% 4.00% 5.00% 6.00% 7.00%
..' H
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Source: Experian Velocity Statistics Registrations, December 2025.



Automotive Consumer Trends

&- Q4 Summary Insights

What are they driving?

E““ﬁ

Cars represented 16.72% of 7 Toyota was the market share — Toyota was also the market
new, retail registrations in the leader for new, retail, individual " < A share leader for used, retail car
last 12 months, as of Q4 2025. car registrations by make with 4 registrations by make with
24.94% as of Q4 2025. 15.17% as of Q4 2025.
Cars represented 36.81% of = Y
used, retail registrations in the This was driven by having 3 of | This was driven by having 2 of
last 12 months, as of Q4 2025. the top 10 new models: the | the top 5 used models: the

Toyota Camry, Corolla and Prius. Toyota Camry and Corolla.

8,
. .
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Q4 2025
Who are these
buyers?

» Demographic information
» Generational insights

* Lifestyle segmentation

8,
. .
25  © Experian Public Automotive Consumer Trends Market Q4 2025 -.eXpe”On.



R12M New, Retail Car Registration % by Generation

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

26

© Experian Public

17.28%

30.50%| |30.60%

29.65%

28.24%

18.55%

15.03%

R12 All New, Retail Registrations R12 New, Retail Car Registrations Only

Automotive Consumer Trends Market Q4 2025
Source: Experian Velocity Statistics Registrations, December 2025. Greatest Generation %’s not displayed.

Key Findings:

Boomer buyers over-
index for new, retail car
registrations as
compared to the new,
retail market as a whole.

Gen Z and Millennial
buyers slightly under-
index for new, retail cars.

P ;
. .experlonm



R12M Retail Registration Car Market Share %

By generation and sold as type
0.000% 5.000% 10.000% 15.000% 20.000% 25.000% 30.000% 35.000%

Key Findings:

. 4.403% : : :
m 5 - Boomers over-indexed for new cars. While Gen Z over-indexed for
Silent used cars. This is probably reflective of new vehicle pricing and

disposable income availability.

22.603%
16.742%

29.651%
29.980%

28.244%
30.502%

Millennial

15.027%
19.868%

m New Car Registrations m Used Car Registrations

8,
. .
27  © Experian Public Automotive Consumer Trends Market Q4 2025 -.eXpenOnx
Source: Experian Velocity Statistics Registrations, December 2025. Greatest Generation %’s not displayed.



R12M Retail Registration Car Market Share %

By gender and sold as type

61.38%

Key Finding:

Male buyers slightly over-indexed for new retail car
36.10% registrations in the last 12 months.

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00%
m New Car Registrations B Used Car Registrations
8, .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M Retail Registration Car Market Share %

By marital status and sold as type

81.91%

18.09% Key Finding:
A higher percentage of used, retail car buyers in the last

12 months were single, or unmarried, as compared to all
new, retail car buyers in the same time frame.

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00%
B New Car Registrations B Used Car Registrations
29  © Experian Public Automotive Consumer Trends Market Q4 2025

Source: Experian Velocity Statistics Registrations, December 2025.

90.00%
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R12M Retail Car Registration Market Share %

By presence of children and sold as type

61.38%

Key Finding:

A higher percentage of used, retail car
buyers in the last 12 months have
children present in the household, as
compared to new, retail car buyers in the
38.62% same time frame.

Children

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00%
mNew Car Registrations B Used Car Registrations
o,
e .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M Retail Car Registration Market Share %

By household income and sold as type

25.000%

Key Findings:

20.000% Retail car buyers with household incomes

over $100K over-index for new cars.
Retail car buyers with household incomes
15.000% under $75K over-index for used cars.
10.000%
) . - . L
0.000%

<$35K $35-50K $50-75K $75-100K $100-125K  $125-150K  $150-175K  $175-200K  $200-$250K $250K+
m New Cars m Used Cars
8,
. .
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Source: Experian Velocity Statistics Registrations, December 2025.



R12M New Retail Car Registration Market Share %

By buyer occupation

Technicql:

omputef /
S;!ZS Blue Collar

20%

) Farming / Fishing / Forest
Retired 0%

13% /

Management /

Business /
Financial
Professional: Legal / Operations
Education / Health / 15%
Technical/Support
15%

32  © Experian Public Automotive Consumer Trends Market Q4 2025

Source: Experian Velocity Statistics Registrations, December 2025.

m Blue Collar

m Farming / Fishing / Forestry

= Management / Business /
Financial Operations

m Office & Admin Support

= Other

= Professional: Legal / Education /
Health / Technical/Support

m Retired

m Sales

m Technical: Computer / Math /
Architect / Engineer

Key Findings:

Blue Collar was the
highest occupation
market share for
new, retail car
buyers in the last
12 months.

P ;
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R12M Retail Car Registration Market Share %

By dwelling type and sold as type

79.84%

)

Single Family 77.75%

Hﬂ 1850370 Key Finding:
H

A slightly higher percentage of used, retail car buyers in
Multi-Family the last 12 months live in multi-family dwelling types.

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00%
m New Cars B Used Cars

33  © Experian Public Automotive Consumer Trends Market Q4 2025
Source: Experian Velocity Statistics Registrations, December 2025. PO Box %’s Not Displayed.

90.00%
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R12M Retail Car Registration Market Share %

By home value and sold as type

35.000% - .
’ Key Findings:
. 53.69% of new, retail car buyers in the last 12
30.000% months have a home value greater than $450K.
70.30% of used, retail car buyers in the last 12
25.000% months have a home value less than $450K.
20.000%
15.000%
10.000%
5.000%
0.000%
<$160K $160-200K $200-250K $250K-350K $350-$450K $450-750K $750-$1M >$1M
EmNew Cars m Used Cars .
34  © Experian Public Automotive Consumer Trends Market Q4 2025 !.experionx

Source: Experian Velocity Statistics Registrations, December 2025.



Automotive Consumer Trends

2- Q4 Demographic Summary Insights

090
L N
Consumer Targeting specific
demographics consumers for your

vary across new and marketing campaigns
used car buyers is critical for success

35  © Experian Public Automotive Consumer Trends Market Q4 2025

Lifestyle
segmentation can
help you create
precision marketing
campaigns

..' ?
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Q4 2025

Meaningful Customer
Segmentation is Critical

We deliver household-based lifestyle segmentation through
Mosaic® USA. It brings data to life by highlighting:

« Who consumers are  Their digital lifestyle
« Where they live « Their communication preferences S A
« How they view the world * And, more... S ‘;-\", ‘: ﬂ/f

* Their financial status

8,
. .
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Lifestyle Segmentation for Audience Refinement

Send the right message to the right person, at the right time

Experian Mosaic divides the marketable U.S.

population into 19 Groups and 71 more detailed Types.

It paints a unique picture of consumers based on their
demographic characteristics, lifestyles, and behavior.

It can tell you:
» Who your customers are
* How they live
» What they are looking for from you

Communicate with consumers in a way
that matches their world!
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-

Progressive Life of Leisure EvErydw Destination Paotlucks and the Hard Working Steadfast

Assortment Recreation Great Qutdoors Values Conventionalists
Wired for Success Modern Blend Metro Fusion Bohemian Groove
_iensi le
= Creative Comfort Growing and Tue Grit i L
— Expanding Americans ragmatics i
ition || Full Szeam Ahead itally Savy Urban Ambiticn Colleges and Influenced by Family Troopers

Cafes Influencers

S69 S70

Urban Legacies Thrifty Singles
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R12M New, Retail Car Buyers

Top 5 Mosaic Lifestyle Segmentation Types

AO01 A02 A03 A04 A0S AO6
American Royalty Platinum Kids and Cabemet Picture Perfect Couples with Clout i Jet Set Urbanites
Prosperity Families
Dwellers Gourmets Sophisticates Boomerangs

C13 A0 B10 BO/ & D16

Philanthropic American Cosmopolitan Across the Settled in
Sophisticates Royalty Achievers = Suburbia

Enjoyil Foetloose and Established in
Retirerme Family Free

Q62 Q63 Qo4

e,
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Source: Experian Velocity Statistics, December 2025. Experian Segmentation Portal, February 2026.



Top 3 Lifestyle Segments for New, Retail Car Buyers

Philanthropic
Sophisticates

us. 11.3M 7.8M 4.7M
Population
% Households 4.09% 2.26% 1.73%
% Individuals 4.92% 3.34% 2.09%
Overview Affluent, influential Affluent middle-aged
Mature, upscale and successful couples and families
couples in suburban couples and families enjoying dynamic
homes living in prestigious lifestyles in metro
suburbs areas
ol i
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Source: Experian Velocity Statistics, December 2025. Experian Segmentation Portal, February 2026.



Top 3 Lifestyle Segments for New, Retail Car Buyers

General
Insights

Technology
Adoption

40  © Experian Public

Sca" 8 c13: E A01:
& ! Philanthropic #_ American

{ i \
b BRs
pzil ;) 3
£ "

g _» Sophisticates ;. &3 @ Royalty

N 4 -

"
A3

Retiring in comfort
Experienced
travelers

Art connoisseurs
Philanthropic

Prestigious housing
Luxury living
Upscale cars
Healthy lifestyles

o 100

Apprentices Journeymen

Automotive Consumer Trends Market Q4 2025
Source: Experian Velocity Statistics, December 2025. Experian Segmentation Portal, February 2026.

¢

Bilingual
Luxury living
Soccer fans
Two family
properties

10k

Journeymen

2% Cosmopolitan
¥4 Achievers
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Top 3 Lifestyle Segments for New, Retail Car Buyers

Philanthropic
¥ Sophisticates

TrueTouch Brand Qualit Quality
T B . uality
Sct);l e tyihg loyalists matters matters

Top 3 4
Channel
Preferences

@
Direct Mail

) 4 ) 4

C,
O

TV

Y, \_ Y, -

8,
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Source: Experian Velocity Statistics, December 2025. Experian Segmentation Portal, February 2026.



Automotive Consumer Trends

5- Q4 Summary Insights

42

New, Retail Car Buyers

C13: Philanthropic
Sophisticates
. #1 buyers for cars (#4 for
used)

. Mature, upscale couples in
suburban homes

. Brand loyalists
. Email #1

A01: American
Royalty

. #2 buyers for new cars

(#32 for used)

. Affluent, influential and

successful couples and
families living in prestigious
suburbs

. Quality matters

. Email #1

© Experian Public Automotive Consumer Trends Market Q4 2025
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B10: Cosmopolitan
Achievers

1. #3 buyers for new cars
(#38 for used)

2. Affluent middle-aged
couples and families
enjoying dynamic lifestyles
in metro areas

3. Quality matters
4. TV #1
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s experian



R12M Used, Retail Car Buyers

Top 5 Mosaic Lifestyle Segmentation Types

AO1 A02 AO03 A04 A0S AO6
American Royalty Platinum Kids and Cabemet Picture Perfect Couples with Clout [l Jet Set Urbanites
Prosperity Families
Dwellers Gourmets Sophisticates Boomerangs

051 130 F22 | C13 H26

Potlucks and the Fast Track Philanthropic Progressive
Great Outdoors Couples Sophisticates Assortment

Digitally Savvy

Key Finding:
The used car buyer looks considerably different than the new car
buyer. Marketing campaigns should take these differences, Q62 | Q63 | Qo4
including channel and message preferences, into consideration. e

Q65

Mature and Wise

e,
. .
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Q4 2025
Case Study

* New, Retail Car:
Kia K4

* #1 New, Retail Buyer Mosaic Lifestyle Segment:
051: Digitally Savvy

..' H
s experian

44  © Experian Public Automotive Consumer Trends Market Q4 2025



#1 Mosaic Type for New, Retail Kia K4 Buyers

O: Singles and Starters. O51: Digitally Savvy

Young singles who live digitally driven smaller city lifestyles

Who We Are 0 Channel Preference
Head of H Type of
household age = property D
25-30 Single family 127 79 108
613 49.6% 100 | 88.5% O @
Est. Household Purchase/lease
Key Features $50,000-$74,999 $20,000-$30,000 Technology Adoption

= umbdous 136 25.4% 36| 6.2%
= Video gamers
Vehicle age
= Eager to spend purchased 3L @ g
= Unlikely to own regular cars 7-12 months ago 11+ years
= Likely to be in the market to buy used vehicles Wizards

137 |57.3% 76| 48.8%
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Source: Experian Velocity Statistics, December 2025. Experian Segmentation Portal, February 2026.

How to market to them:
Digitally Savvy are one of the
most sought after demographics
to marketers. From a media
perspective, this millennial
audience is open to mainly new
media—including TV, online and
mobile.

Use messages that resonate with
their ambitions of seeking status
both professionally and socially.

These consumers also seek
novelty—brands that position
themselves as unique and
having a variety of products or
services to fit any need or want.
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Automotive Consumer Trends

2~ Q4 Vehicle Summary Insights

PR
(o — ) L N
What are they driving Who are they How to Market to them
 Cars represented 16.72% of new, W4 ° There are differences between ) « Email is the preferred channel for
retail, individual registrations. new and used car buyers by the top two lifestyle segments for
. Non-L S ST generation. Gen Z buyers over- new, retail car buyers; however, TV
7502;1;)(“3;3 S rep ets.el index for used cars and Baby is the top channel for the 3 lifestyle
mérketo COUISE st S2l Boomers over-index for new cars. segments.
* A higher percentage of used, retail * It's important to customize your
Th%T?]yota Camr% wasdthe :C;F;Ies - car buyers in the last 12 months audience, message and channel to
tmho Ie to1r2new a,‘[h u‘?’ti 123230/ A have children present in the your market and buyer for precision
€ 1as mkor; ﬁ Wi d 6 2"73 ¢ household, as compared to new, marketing campaigns.
S e T lE A CRU 2 (/CRO retail car buyers in the same time
used market share. Crap -
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Automotive Consumer Trends

) Save the date

SAVE THE DATE:
June 2026

AUTOMOTIVE CONSUMER
TRENDS REPORT:

Q1 2026
Vans

8,
. .
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‘" Turn Car Buyer Insights into
Advertising Action with Experian
and The Trade Desk

The Trade Desk leverages the insights from the Automotive
Consumer Trends reports to create a comprehensive
omnichannel strategy for reaching in-market car buyers.

*Skperian. | ® theTradeDesk

Click to access eBrochures

8,
. .
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https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/
https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/

()
(iﬂz) Automotive Consumer Trends

Stay informed EXPERIAN AUTOMOTIVE
REPORT TRENDS:

=i Scan this
Jdid e | QR Code

ol To view all of our
trend reports!

(({_E_))

STAY INFORMED:

Experian Automotive
Market Insights.

Or, click buttons below to access trend reports.

see Automotive Consumer n
“ Trends Report “‘91)

= Automotive Market
R Trends Report

é State of the Automotive
Finance Market Report

FREE
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https://www.experian.com/automotive/auto-consumer-trends-webinar
https://www.experian.com/automotive/auto-market-trends-webinar
https://www.experian.com/automotive/automotive-credit-webinar

Automotive Consumer Trends

‘D Connect & Follow Us

!:e'xperiong 5&
) ‘. %

in L

CONNECT WITH US ON | FOLLOW US ON JOIN THE CONVERSATION r . “’f\.
R

kol

LinkedIn: X: BlueSky:

Experian #EXPAuto@ Experian
Automotive Experian_Auto Automotive

@experianautomotive.bsky.social " g @

i®)

b

wiE
o @
i

8,
. .
50 © Experian Public Automotive Consumer Trends Market Q4 2025 ..eXperIOnm



https://www.linkedin.com/company/experian-automotive
https://twitter.com/Experian_Auto
https://bsky.app/profile/experianautomotive.bsky.social

Experian Automotive

Thank You!
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Experian Automotive
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