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Today's
presentation

Automotive Consumer Trends & Analysis
Vans — Q4 2023

What Vans are on the road and who is buying them?

Vehicles in Operation overview and Consumer Analysis by Van vehicle
segments, for U.S. light duty vehicles through December 31, 2023.

Kirsten Von Busch

Director, Product Marketing
Experian Automotive
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Experian Automotive

Driving the automotive industry forward

The right vehicles. The right customers.
The right data to know the difference.

* We deliver an integrated perspective using the highest
guality automotive information and market intelligence
focused on these key areas:

— Automotive Credit
— Automotive Marketing
— Vehicle Market Statistics

— AutoCheck® Vehicle History

» Our success comes from delivering actionable insights
and lasting partnerships with our clients

https://Iwww.experian.com/automotive/auto-data
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https://www.experian.com/automotive/auto-data

It takes 3 things to sell a vehicle...

Experian is the only primary data source for all 3

Credit
People -\

File OnesM
Credit Database

Consumer ViewsM
Marketing Database

Creating unparalleled North American
market-wide insights Vehicle DatabasesM
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Q4 2023
Van Customers

* What are they driving?
* Who are these customers?

* How can you best market to them?
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Changes In U.S. vehicles in operation

Light duty vehicles* over the last 12 months Q4 2023 Total*

288.9

o C=r Moy

/
Q4 2023 VIO changes
28.6%
Vehicles on the road (
) MILLION MILLION MILLION 'I
NEW Venhicles Vehicles went USED vehicles Tota VlOl
\ Registered out of operation changed owners changes
'
| — *U.S. Vehicles in Operation data as of December 31, 2023, sourced from Experian Automotive, including U.S. and Puerto Rico (U.S. light duty vehicles only).
1 —includes estimated annual households that relocated with the same vehicle(s)
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U.S. Vans in Operation (VIO)

;
L W'\ﬂa \ A, t: >
\% 45 2.29% N 5T 0.22% Y. z >N
Key Findings: :
0.55%
18M+ |
Vans (287% 1.46%

are on the road
(Vehicles in Operation)

Key Findings:

2.38% 0.44%

of Vehicles on the road

are Vans
o 0.40%
All Vehicle Classes:
Luxury & Non-Luxury
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New, Retail Registrations Market Share % by Segment R12Mos

CUVs 49.0%
Key Findings:
sports Cars [ 33 CUVs/SUVs, Cars and Trucks continue to
dominate for new, retail registrations, but
it's still worth drilling into the detail of the
sov: | - s i e el el
vans [ 2.0%
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%
ol
.
© Experian | Public. Automotive Consumer Trends & Analysis Q4 2023 e

Source: Experian Velocity Registrations, December 2023



U.S. New, Retail Van Registrations for Last 12 Months

‘?y
|

0.3%

N

0.5%

Key Findings:

245K +

New, Retail Vans
were registered in the
last 12 Mos
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Source: Experian Velocity Registrations, December 2023
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0.4% 1.
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Key Findings:

2.0%

of New, Retalil
Registrations were for
Vans

All Classes:
Luxury & Non-Luxury



New, Retail Van Registrations R12Mos

By Sub-Segment: Mini and Fullsize

Key Findings:

Mini Vans account for

79.4%

m Mini % of Van |.E: Honda Odyssey, Chrysler Pacifica

mFullsize Registration

Market Share Fullsize Vans account for

20.5%

|.E: Mercedes-Benz Sprinter

10  © Experian | Public. Automotive Consumer Trends & Analysis Q4 2023

Source: Experian Velocity Registrations, December 2023



New, Retail Van Registrations R12Mos

By Venhicle Class: Luxury & Non-Luxury
Key Findings:

Of New, Retail Van Registrations
in the last 12 Months,

Luxury Vans account for

% of Van 9_0%

Registration
Market Share Ex’s: Mercedes-Benz Sprinter

Non-Luxury Vans account for

90.9%

Ex’s: Toyota Sienna, KIA Carnival

B L uxury B Non-Luxury
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Top 5 New, Retail Van Registration Market Share %

Non-Luxury and Luxury Van Registrations by Make for the Last 12 Months

Honda 27.3%

Toyota 19.3%

KIA

16.7%

Key Findings:

- Honda

Is the Market Share Leader for

Chrysler

- I - sy e
enz
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%
Percentage of Market Share for Non-Luxury and Luxury Makes
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Top 10 New, Retail Van Market Share %

Non-Luxury and Luxury Van Registrations by Model for Last 12 Months

Honda Odyssey 27.3%

Toyota Sienna 19.3%

Key Findings:

o Honda
Odyssey

Is the Market Share Leader for
Vans by Model

KIA Carnival

Chrysler Pacifica

9.3%

Mercedes-Benz Sprinter

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% e,

Percentage of Market Share for Non-Luxury and Luxury Makes
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Van Market Share OVGI’VIGW Vans account for
New, Retail Registrations for the last 12 months 2 O%

Van Market Share 27.3% of overall New, Retail registrations.
Non-Luxury Van Market Share 23.19% : '
Non-Luxury Market Share 0.70%

Industry Market Share 0.56% ‘ 9 O 9 ()/
: 0

of Van registrations are for Non-Luxury Vans.

Van Market Share 13.5%

Non-Luxury Van Market Share 12.29%
Non-Luxury Market Share 0.37%
Industry Market Share 0.30%

Van Market Share 19.3%

. Jm— X , Non-Luxury Van Market Share 16.45%
Chrysler L/ Non-Luxury Market Share 0.50%
Pacifica Toyota Industry Market Share 0.40%

Sienna

Van Market Share 16.7%

Non-Luxury Van Market Share 13.12%

. Non-Luxury Market Share 0.39%

KIA Carnival Industry Market Share 0.32% .,
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What model did each Van replace?

Data includes new to new vehicles using disposal for the last 12 months

Toyota Sienna

Honda Odyssey

Top 4 Inflows
Including Honda Models

Top 4 Inflows
From Other Makes

Honda CR-V 9.86% | Toyota Sienna 8.9%%
Toyota Sienna 8.99% Toyota Highlander TET%
Honds Pilot 5.8%% Chrysler Pacifica 3.71%
Honda Accord 436% | ToyotaRAV4 2.03%

KIA Carnival

Top 4 Inflows
Including KIA Models

Top 4 Inflows
From Other Makes

Kia Sedona 7.64% Honda Odyssey 5.50%
Kia Sorento 6. 75% Toyota Sienna 3.29%
Honda Odyssey £.50% Chrysler Pacifica 3.28%
Kia Telluride 4 51% Dodge Grand Caravan 2.035%
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Velocity Disposal Loyalty, December 2023

Top 4 Inflows
Including Toyota Models

Tovyota Highlander 12.04%
Honda Odyssey 9.65%
Toyota RAVA 5.47%
Toyota Camry 5.29%

Top 4 Inflows
From Other Makes

Honda Odyssey 5.65%
Honda CR-V 3.10%
Chrysler Pacifica 1.79%
Subaru Outback 1.74%

Chrysler Pacifica

Top 4 Inflows
Including Chrysler Models

Chrysler Town & Country| 14.94%
Dodge Grand Caravan 10.908%
Honda Odyssey 4 265%
Toyota Sienna 3.34%

Top 4 Inflows
From Other Makes

Dodge Grand Caravan 10.90%
Honda Odyssey 4.26%
Toyota Sienna 3.34%
Jeep Grand Cherokee 2.99%



U.S. Van Registrations Top DMAes R12M

s | A Ny o
SEATTLE, WA S \ N | e
4,000+ Registrations N { \ //u:f\

DETROIT, Ml y; .

CHICAGO, IL ) 4,000+ Registrations 4;,“';
N . ] | BOSTON, MA

2,000+ Registrations . .
. 4,000+ Registrations

NEW YORK, NY
17,000+ Registrations

SAN FRANCISCO, CA N
5,000+ Registrations N |

PHILADELPHIA, PA

N I DALLAS-FT. WORTH, TX
Y 6,000+ Registrations

5,000+ Registrations

WASHINGTON, DC
6,000+ Registrations

LOS ANGELES, CA
13,000+ Registrations

A ATLANTA, GA
) 3 gl ‘ n 5,000+ Registrations

PHOENIX, AZ
4,000+ Registrations

HOUSTON, TX

.. N
el e strations '\ MIAMI-FT.LAUDERDALE, FL

4,000+ Registrations

TAMPA-ST.Petersburg, FL
4,000+ Registrations

DMA® information is used pursuant to a license from The Nielsen Company. Any use
and/or reproduction of these materials without the express written consent of The Nielsen
Source: Experian Velocity Registrations, December 2023 Company, is strictly prohibited.

16  © Experian | Public. Automotive Consumer Trends & Analysis Q4 2023



#@'What are they Driving - Summary Insights

>

s & Sl 4

éw Honda
sey'is the

Vans Represent | > Mini Vans account | >
2.0% of New, Retall for 79.4% of New,

Registrations Retail Van Marke 1
Registrations leader W,
Ret
Registr
- o & 4 s J
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Q4 2023
Who are these customers?

« Demographic information
» Generational insights

* Lifestyle segmentation

P ;
..experlclnm
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R12M New, Retail Van Registration % by Generation

Gen X & Millennials

Silent f.6% . .
over-indexing for Vans

Boomer | 29.7%

Gen X 32.0%

] ]3]«

36.0%

. . 24.5%

Millennial
27.6%
0
e —
B Total Registrations B Van Registrations

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
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R12M New, Retail Van Registration % by Gender

60.2%

Gender distribution for

39.7% Van
Buyers

mirrors the market as a whole

Female

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% n
rl
OTotal Registrations ®Van Registrations
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R12M New, Retall Van Registration % by Marital Status

Married

There are

15.0% More

Married

Van Buyers as compared to
the market as a whole

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0% 100.0%
DOTotal Registrations M Total Van Registrations
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Source: Experian Velocity Registrations, December 2023



R12M New, Retail Van Registration % by Presence of Children

42.7%

More Van Buyers

have

children

than the market as a whole

Children

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% e,
D Total Registrations W Total Van Registrations ! -
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R12M New, Retall Van Registration % by # of Children

%% | 22.6%

2 Children

The distribution of the # of Children for

Van Buyers

mirrors the market as a whole

4+ Children
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% .. -
O Total Registrations B Van Registrations p e
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R12M New, Retall Van Registration % by Household Income

18.0%
16.0% Household Income distribution for Van Buyers is
higher over $75K
| g
L0 ' than the market as a whole
12.0%
10.7%
10.0%
8.4%
0,
8.0% 7.0%
6.0% 5 1% 5.4%
4.0%
2.0%
0.0% — — n— — — — — — n—
Total Van $35-50K $50-75K $75-100K $100-125K  $125-150K  $150-175K  $175-200K  $200-$250K $250K+
Registrations ®
OTotal Registrations W Total Van Registrations [ | e.
[ ]
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¢~ Demographic Summary Insights

a .  ATTY %
Ty e \ @\
= | RN
y n
|
A higher ' > A higher Y > Targeting specific
percentage of percentage of Van consumers for your
Millennials and buyers are married marketing
Gen X buy Vans and have children - campaigns is |
than the market as than the market as critical for success
a whole. a whole.
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Q4 2023
Meaningful Customer
Segmentation is Critical

We deliver house-hold- based lifestyle segmentation
through Mosaic® USA it brings data to life by highlighting:

* Who consumers are * Their digital lifestyle

« Where they live » Their communication preferences

« How they view the world * And, more...

* Their financial status

P ;
..experlclnm
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Top 5 Consumer Mosaic Types Market Share %

for Total Luxury and Non-Luxury Van Buyers

7.0%
6.2% .
Key Findings:
6.0%
Fast Track Couples,
5.0% Philanthropic Sophisticates &
Couples with Clout
4.0% are the Top 3 Mosaic Types
for Van Buyers, all with
3.0%
6+% oOf
2.0% k t h
1.0%
0.0% —— ——
Fast Track Couples Philanthropic Couples with Clout American Royalty =~ Cosmopolitan Achievers
Sophisticates
B Total Van Buyers
oy
.
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U.S.
Population

% Households

% Individuals

Overview

28  © Experian | Public.
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Fast Track
Couples

6.7M

3.3%

2.5%

Active, young upper
established
suburban couples
and families living
upwardly-mobile
lifestyles

Automotive Consumer Trends & Analysis Q4 2023

Source: Experian Velocity Statistics December 2023,

Philanthropic
Sophisticates

11.3M

4.0%

4.9%

Mature, upscale
couples in suburban
homes

Experian Marketing Data February 2024

Couples with
Clout

4.1M

1.8%

1.6%

Highly educated
mobile couples
living life to the
fullest in affluent
neighborhoods

e,
e
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Fast Track Philénthropic

Couples with
Couples Sophisticates Clout
General * Credit-aware  Retiring in comfort  Affluent
Insights  Comfortable » Experienced  Highly educated
spender travelers * Politically

« Active lifestyles
 Tech-savvy

* Art connoisseurs conservative
* Philanthropic » Tech journeymen

Auto In the market for Unlikely to buy Unlikelv to own
Insights newer used used vehicles y
: regular cars
vehicles In the market for

29  © Experian | Public.

Unlikely to own
regular cars

Automotive Consumer Trends & Analysis Q4 2023
Source: Experian Velocity Statistics December 2023, Experian Marketing Data February 2024

luxury cars and
compact cars

In the market for
minivans

e,
e
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Fast Track
Couples

Philanthropic
Sophisticates

Couples with

Top
Buying
Style

Top 3
Channel
Preferences

TV

Direct Mall

30  © Experian | Public.

Savvy
researchers

Automotive Consumer Trends & Analysis Q4 2023

Brand
loyalists

Clout

Savvy
researchers

Source: Experian Velocity Statistics December 2023, Experian Marketing Data February 2024




\@' Automotive Consumer Trends

&~ Summary Insights

e N\
8 ]’l~ b [
[ Koot
o ad B (-
SN,
Fast Track Couples - - > Philanthropic - > Couples with Clout
| Sophisticates
| |
\ 1. 6.3% Buyer Market Share 1. 6.3% Buyer Market Share | 1. 6.2% Buyer Market Share
| for New, Retail Vans | for New, Retail Vans | for New, Retail Vans
2. Savvy Researchers 2. Brand Loyalists 2. Savvy Researchers
3. SMS #1 3. Email #1 3. SMS#1
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32

Q4 2023
Case Study

Non-Luxury Mini Van:

Chrysler Pacifica

#3 New, Retail Buyer Lifestyle Segment:

Suburban Sophisticates

© Experian | Public. Automotive Consumer Trends & Analysis Q4 2023
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https://www.chrysler.com/content/dam/fca-brands/na/chrysler/en_us/2023/pacifica/exterior/desktop/2023-chrysler-hybrid-Exterior-1-Desktop.jpg

Non Luxury Van Lifestyle Segmentation

# 3 Lifestyle Segment for New, Retail Chrysler Pacifica Buyers

Suburban Sophisticates

Established sophisticates living comfortable suburban lifestyles

Who We Are 0 Channel Preference 0
|[No Title] |
B Head of H Type of
household age = plyggerty D @
", Vancouver
66-75 Single family 12 164 1

373|49.1% 112|99.4% Q ‘
Est. Household Purchase/lease

Key Features $50,000-574,999 $30,000-540,000 Techno'ogy Adoption 0
= Retired

154|28.7% 146 | 23.9%
= Financially secure
= AARP members When = -
Vehicle age
= Established homes purchased 31
= Inthe market to lease non-luxury vehicles 48+ months ago 11+ years

= Keep vehicles for a few years

Hermosillo
Chihuahua

b Monterrey,
0.

Experian Marketing Data

Population Direct Mail Email
a

9.7M 3.7M Q 1.7M

33  © Experian | Public. Automotive Consumer Trends & Analysis Q4 2023 e
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& Vans Summary Insights Q4 2023

-— -— \ [
O (Y 1) Ve Q
=" T R
What are they driving 4 ) Who are they ». > How to Market to them
* Vans represent 2.0% of new, * Millennials & Gen X index « Customize your message and
retail registrations higher for Vans delivery to your market /
« Honda is the market share * More Van buyers are married el
leader by make for new, retalil « Email and text are good
* More Van buyers have

Van registrations methods of communication

children :
. The Honda Odyssey is the for the top lifestyle segments
market share leader by model « Two of the three segments
for new, retail Van registrations are Savvy Researchers
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The power of Experian data

Your unified source of automotive data. Enabling you to link insight into action

35

Best-in-class data,
unified and enhanced

© Experian | Public.
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Eqd Market
& Credit

22 People
Vehicles

Creating unparalleled
market-wide insights

60
@ ~ Market p
| i intelligence

Audience

Performance engagement
measurement
: ($)
=Y Solution
L Engines Conquest &
Recall acquisition
=l >, Ny
Credit Loyalty
solutions
AutoCheck®
Vehicle History
Reports

Powering innovative solution
engines that drive results

e,
e
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Save the Date: Automotive
June 2024 Consumer Trends:
(GUAVLS
4 - J

e,
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Stay informed:

B- + W

> ~ Experian Automotive |

Experian Automotive |

Market Insights.

© Experian | Public.
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Quarterly
Presentations:

State of the Automotive
Finance Market Report

Automotive Market
Trends Report

Automotive Consumer

Automotive Consumer Trends & Analysis Q4 2023

|

FREE

P ;
..experlclnm




Today’s Presentation
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Follow us on
Twitter:

#EXPAuUtO
@Experian_Auto

Connect with us
on LinkedIn:

Experian
Automotive




Q4 2023
Thank You!

Experian Automotive Is prepared to meet your needs with
Integrated solutions designed to drive your business forward.
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