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Growing your portfolio and
empowering the underserved + 1.4 billion
with cash flow insights
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access to financial

resources?
Nearly 19 million U.S. households remain unbanked' — yet ofwl?.:"ttrj?nnv?s?gle
many individuals within these communities possess the consumers want
ability to borrow responsibly, save diligently and build to build their
long-term wealth. Traditional credit models alone may not credit, but don't
fully reflect these behaviors, leaving lenders with incomplete know how?’ 0
pictures and consumers without access to the financial 96 A)
services they need. For lenders, inclusion isn't just a mission; of U.5 adults are

.m“““' k scoreable with

alternative
credit data?

It's @ market opportunity to unlock new revenue streams,
reduce portfolio risk through diversification and build trust
with tomorrow's borrowers.

Deeper insights into iIncome patterns and alternative financial
behaviors define how we assess consumer health. Our data-driven
approach drives more innovative lending and underpins inclusive,
sustainable growth.

" . 62%
Traditional credit scores tell part of the story of financial institutions

are using alternative

Cash flow tells the rest i o v )

0 profiling and credit
Real-time cash flow data — sourced from consumer-permissioned 70 A) decisioning
information such as income streams, bank account balances and credit card of consumers are capabilities”
activity — offers a more complete and timely view of a borrower’s financial - willing to share
health. Our dynamic data captures the day-to-day realities of a consumer's financial transaction

. . . . . . . information to obtain
financial behavior, enabling lenders to assess risk and creditworthiness hetter loan rates and ondere can

More Accurate.y. credit approval’ increase approval
Cash flow insights allow us to reach consumers with little or no credit rates by
history; tailor products to real financial behaviors; and make faster, up to 30%
more confident decisions, all while improving access to credit and by leveraging cash

portfolio performance. flow data and
attributes.

Powering change together

Experian | Plaid

We've teamed up with Plaid, the trusted engine behind open finance, to make
cash flow underwriting more accessible and impactful. This collaboration
removes friction from the lending process, empowering financial institutions
to seamlessly integrate real-time cash flow insights alongside our robust
credit data.

Together, we deliver secure, permissioned access to
consumer-authorized bank data, enabling deeper visibility into financial
behaviors. By embedding these real-time insights directly into credit
decisioning, we're helping lenders make smarter, more inclusive decisions
and expanding access to credit for millions who've historically been
underserved or overlooked.

How 1t works

A consumer consents to share =) A consumer report is created We analyze the data and provide
@) their bank account information é? by Plaid’s consumer reporting O lenders with either Experian’s

agency and securely delivered Cashflow Score or a set of
to us. Cashflow Attributes.

during a loan application.

Ready to unlock smarter insights, widen your reach and shape
a more inclusive financial future?
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