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#IYKYK Pitch Competition Semifinals
Congrats to the top 12 teams representing 10 HBCUs

Semis Availability Due Jan 13

https://forms.office.com/Pages/ResponsePage.aspx?id=PGJnvjIZpkKdJGw1n-XqcWtgOtczGElOnp-ru5wsqmVUMEJTVUJKU0FGU0tXRlhQVFRRMkhISFNNWS4u
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#IYKYK Pitch Competition
An opportunity to win an all-expense paid trip to SoCal and 

a chance at a $40,000 grand prize. 
February 28 – March 3 | Costa Mesa, CA

(Fly in Friday, February 27)
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You’ve been hired as Experian’s 
marketing and creative agency to 
develop a bold, culturally relevant 
campaign as the next iteration of their 
BFF (Big Financial Friend) campaign 
highlighting and bringing awareness 
of existing features in our consumer 
product.

Marketing & Creative Agency

Bold, Culturally Relevant 
Campaign

Next Iteration of BFF

Amplify Existing Features

Download Pitch Brief

https://www.experian.com/content/dam/marketing/na/diversity/partner-resources/2025-2026_pitch_brief_final_nov10v2.pdf
https://www.experian.com/content/dam/marketing/na/diversity/partner-resources/2025-2026_pitch_brief_final_nov10v2.pdf
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#IYKYK Pitch Competition Quarterfinal
Raudy’s General Constructive Feedback

• What is your marketing campaign story?
• More effort spent on the “commercial” vs. on the strategic campaign itself
• Commercial wasn’t fully utilized to give more insights and tell the full campaign story
• Ai did not capture the Experian brand correctly especially logos
• Lack of knowledge and research the BFF campaign
• A key component of the BFF is the giant – how does he show up or not? Why?
• Be explicit about the Experian tools you’re highlighting (don’t assume everyone 

knows them)
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#IYKYK Pitch Competition Semifinals
Read through the pitch brief details

VISION & 
CONCEPT

STRATEGY & 
TACTICS

GO TO 
MARKET
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• Aggregate feedback coming later this week
• Fill out new sections in blueprint 
• No commercial
• Due Fri., Jan 23 at 12 PM CT / 1 PM ET
• Submit to 

cfa.credit.academy@experian.com 

#IYKYK Pitch Competition Semifinals
Campaign Strategy & Tactics

mailto:cfa.credit.academy@experian.com
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#IYKYK Pitch Competition Semifinals
Judging criteria (10-pt scale) different from quarterfinals (Rd 1)

Download Official Rules Document

https://www.experian.com/content/dam/marketing/na/diversity/partner-resources/2025-2026_iykyk_official_rules.pdf
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#IYKYK Pitch Competition Semifinals
Blueprint due Fri., Jan 23 @12:00 PM CT / 1:00 PM ET

7

No commercial

Complete for semis

Complete for semis
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• 20 minutes (max) to pitch your campaign – virtual timer (simply stop when time ends)
• 10 minutes max for Q&A from the judges (7-9 total)
• Visual aids encouraged (team manages them); suggest having one person share their screen and 

advance their slides for the team 
• Opportunity to build upon the points you made in your pitch template (judges will have a copy)

Virtual Presentation Tips
• Log in 15 minutes earlier to MS Teams for prep with Raudy before judges arrive
• Suggest having individual headsets if in the same room or taking the call from different rooms
• Presenting as a group from one camera hasn’t been the best experience without proper 

videoconference technology
• Ensure someone is sharing the slides; feel free to share with Raudy, just in case.
• All virtual presentations will be recorded and shared back with judges and the respective team
• Make no reference to your college/university name (if possible)
• Judges should not know if you’ve competed before (minimize bias)
Bring your confidence, show your passion, & have fun!

January 26-28: Virtual Live Pitch Q&A
Judging Criteria Is Different From Quarterfinals (Rd 1)



12 © Experian Internal • January 13, 2026 • Ball for Life

MONDAY, JAN 26 TUESDAY, JAN 27 WEDNESDAY, JAN 28
2:15 – 3:00 PM ET

Team 13: Shaw (Ti’Nasia)
1:30 – 2:15 PM ET

Team 27: Claflin (Ashanti)
1:30 – 2:15 PM ET

Team 10: Alabama State (George-Michael)

3:15 – 4:00 PM ET
Team 04: Benedict College (Monelle)

2:30 – 3:15 PM ET
Team 33: Grambling (Vanessa)

2:30 – 3:15 PM ET
Team 01: Fort Valley State (Avery)

4:15 – 5:00 PM ET
Team 34: Clark Atlanta (Jacob)

3:30 – 4:15 PM ET
Team 06: Fisk (Hannah)

3:30 – 4:15 PM ET
Team 03: Shaw (Sthepanie)

5:15 – 6:00 PM ET
Team 22: Alabama A&M (Thabo)

4:30 – 5:15 PM ET
Team 40: Grambling (Favour)

4:30 – 5:15 PM ET
Team 21: Texas Southern (Alimah)

January 26-28: Virtual Live Pitch Q&A
Based on shared availability – THANK YOU!
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What can the finalists expect?

• 3.5 additional weeks to refine their pitch

• Meet with an Experian coach (1-2 x team)

• Visit Experian’s office in Costa Mesa, CA for 4 days of events and competition

• Feb 28-Mar 3 (fly in Feb 27)

• Pitch again

• In person

• 25-min pitch + 15-min (max) Q&A

January 30: Semis Results Announced
Exact forum for announcement is TBD
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• Deadline to submit your idea for the semifinals by 12 PM CT / 1 PM ET
• Page 1 (all sections) + no commercial + Page 2 (taking it to market & validation)
• Each team will email their pitch template document to cfa.credit.academy@experian.com 

JAN 23

• All teams will present a 20-minute pitch to a panel of judges via video call (MS Teams).
• 10 minutes of Q&A will follow each pitch. 
• After the presentations, judges will score the entries and deliberate.

JAN 26-28

• Finalists will be announced by 6pm ET.
• Initial prep for finalists.JAN 30 

• Finalists will be appointed 2 team coaches and individual mentors to help refine and strengthen pitches. FEB 1

• Finalists & Runner-up KBYG #1 at 5 PM CT / 6 PM ET.FEB 3

• Finalists & Runner-up KBYG #2 at 5 PM CT / 6 PM ET.FEB 17 

• Finalists will visit Experian's offices in Southern California for 4 days of events and competition. 
• All teams will present a 25-minute pitch to a panel of judges, in person.
• Travel and accommodations are funded by Experian B.A.L.L. For Life.

FEB 28-MAR 3
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Q&A
What’s on your mind?
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