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88% of consumers

want more control Customer-centricity needs to go

over the use of
their data

beyond personalisation

Achieve customer-centricity by understanding and
addressing consumers’ top priority — security

Download the full 2020 Global Identity & Fraud Report

- BOHO0

© Experian 01/2020. The word "EXPERIAN" and the graphical device are trade marks of Experian and/or its associated companies and may be registered in the EU, USA and other countries. The graphical device is a registered

Community design in the EU. All rights reserved. www.experian.com/da



http://bit.ly/GIDFR20
http://www.linkedin.com/shareArticle?mini=true&url=http://http://bit.ly/GIDFR20_ifg1
http://twitter.com/home/?status=Discover+the+key+takeaways+from+the+Experian+2020+Global+Identity+and+Fraud+Report.+Dowload+the+infographic:+@Experian+http://http://bit.ly/GIDFR20_ifg1
http://www.facebook.com/sharer/sharer.php?u=http://bit.ly/GIDFR20_ifg1%C2%B7
http://bit.ly/ID-Fraud_YT

