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Personalization has always delivered results, and AI is making it even 
more effective. Marketers using AI for personalization are seeing up to 
a 25% lift in ROI1. But AI is only as strong as the data that powers it.

Experian’s Digital Graph provides the accurate and flexible data 
foundation needed for better personalization. Our signal-agnostic 
approach brings together signals from CTV IDs, hashed emails, and 
cookieless IDs such as Unified ID 2.0 and ID5, helping you improve 
identity resolution and increase the performance of AI-driven 
campaigns. 250M

individuals

800M
hashed emails

550M
mobile IDs

275M
CTV IDs

Increase accuracy of cross-device marketing 
initiatives such as onboarding, audience expansion, 
content personalization, targeting, and measurement.

Gain better targeting by knowing past activity, ad 
exposures, and which devices belong to a consumer.​

Reduce waste by avoiding duplication of impressions 
to the same person multiple times.​

Improve attribution quality by linking all digital
touchpoints throughout a consumer’s path to purchase.

Why us over them?

Stability and precision
Persistent household and 
individual IDs ensure 
accuracy over time, validated 
through robust machine-
learning algorithms.

Expansive 
reach and scale

Complete flexibility
Design a graph based on 
your unique needs, including 
IDs to share, receive, and 
delivery location.

Ecosystem adoption
Trusted technology used 
across the top brands, 
publishers, and AdTech 
and TV platforms.

126M
households

Signal agnostic
We are continuously 
expanding the IDs we 
support, like universal 
IDs, to ensure our Digital 
Graph always meets 
your evolving needs.

1Accenture

Digital Graph
Connect confidently
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