PP i
..experlcn@

Drive revenue with Experian
audience solutions

In a recent study, 60% of marketers cited audience scale as a concern with the deprecation of third-party
cookies. The question is — how many of the audiences on your shelf are built using online data?

Experian gives you the peace of mind with our audience solutions granting access to syndicated and
custom audiences that do not rely on third-party cookies in their development and activation.

Why Experian?
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are built from a robust source of offline and online Increased ad revenue
data that future-proof our audiences. Gain access to unique audiences
with their own built-in demand
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