
Experian’s 2026 Digital 
trends and predictions

AI is only as good as its data
AI has moved from hype to execution, but its effectiveness 
now hinges on data quality, transparency, and governance. 
Marketers are realizing that the smartest algorithms are 
only as strong as the data that fuels them. Know what 
data fuels it and ensure it’s accurate, fresh, consented, and 
interoperable. 

Commerce media expands 
beyond retail
Commerce media is expanding into every vertical. Auto, 
CPG, financial services, and travel brands are now adopting 
retail-style models to connect data, media, and sales 
outcomes.

First-party data activation 
Owning data is no longer enough. The next frontier is activating first-party data safely, efficiently, and at scale; connecting CRM, 
digital, and TV to create full-funnel, privacy-safe addressability. Partner with providers who can safely add insights, connect, and 
activate it across every channel.

Activation and measurement 
will come together
The walls between activation and analytics are falling. In 
2026, measurement moves upstream, powering real-time 
optimization and proving outcomes, not just reporting on 
them. 

Curation is the new 
programmatic standard
Curation is becoming the backbone of privacy-first 
programmatic. By combining identity, audience, and 
supply-path data, you can reach audiences efficiently  
and transparently.

Five trends we’re watching this year
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