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Digital audience 
strategies for 2023 

Index of media buys: 2019–2022

Mar 2020  

U.S. announced 
restrictions due 
to the COVID-19 
pandemic 

 

Aug 2020

TikTok 
surpassed 100 
million users  
in the U.S.

 

Dec 2020

U.S. launched 
the COVID-19 
vaccine 

 

Jun 2021  

Google 
delayed cookie 
deprecation for 
the first time

  

Feb 2022

Russia invaded 
Ukraine. Gas 
prices increased

  

Aug 2022

Streaming 
viewership 
surpassed  
linear TV  
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Our reflections on how media has changed 
since 2019 and our 2023 outlook 

Digital activation forecast

Top ad platforms for 2023 

Most popular advertiser audiences 

Plan your 2023 
digital activation 
strategy with our 
full report

As we emerge from the COVID-19 pandemic, we continue to feel its effects everywhere – at the gas pump, 
the grocery store, and in advertising. How can you navigate this time of uncertainty? We’ll show you the way. 

Digital activation will increase in 2023. Digital audience activation continues to grow at a significant rate 
despite market shocks like the pandemic, inflation, and higher interest rates. 

Demand side, social, and video 

Demographics, Behavioral, Modeled Lifestyles, Custom Audiences

Impressions by platform: 2019–2022

Demand side          Social          Video          Other
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Modeled Lifestyles          Custom Audiences          Behavioral          Demographics

About us

Experian Marketing Services delivers privacy-forward data 
and insights to help brands meaningfully connect with people. 
Advertising is smarter and more personalized than ever. 
Experian sets new standards in data management, usability, and 
measurement to thrive in this evolving ecosystem. Discover why 
brands, agencies, and publishers across the globe trust Experian. 

Experian and the Experian marks used herein are trademarks or registered trademarks of Experian Information Solutions, Inc.  
Other product and company names mentioned herein are the property of their respective owners.

The right data reveals the way forward

©2023 Experian Marketing Solutions, Inc. All rights reserved.Visit us at experian.com/marketing

Digital audience definitions 

Behavioral: This audience allows marketers to identify households that are more likely to engage in certain activities or belong  
to certain groups. 

Custom Audience: This is an audience blended from multiple sources or derived from first-party look-alike modeling. 

Demographics: Examples include age, gender, relationship status, living situation, life experience, and employment.  

Modeled Lifestyles: Experian’s Mosaic® USA segmentation. This is a household-based consumer lifestyle segmentation system 
that classifies all U.S. households and neighborhoods into 71 unique types and 19 overarching groups, providing a 360-degree view 
of consumers’ choices, preferences, and habits. 

Download now

https://www.experian.com/marketing/
https://www.experian.com/marketing/resources/2023-digital-audience-trends?utm_source=webinar_infographic

