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How Yieldmo used Audience

Engine's data marketplace to
power their sell-side targeting
for an athletic retailer
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About Yieldmo

Yieldmo is an advertising platform that fuses media and
creative to meet audiences in the moments that matter.

o

Using proprietary data and Al, Yieldmo uses advanced
targeting to deliver context-aware creative when and where
it's most effective, all while respecting user privacy. The
result: ads that belong on inventory brands trust.

h For more information, please visit www.yieldmo.com
bt
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The challenge

Yieldmo supports a leading athletic retailer's recurring seasonal
campaign focused on driving in-store visitation—particularly among
shoppers likely to buy from competing brands.

Their client needed to:

Conquest audiences loyal to competitor brands

\/ Identify and activate high-intent audiences quickly
and efficiently

Drive in-store visitation

This was the first time they applied Experian Audiences to this
retailer's seasonal campaign.
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The solution

Using Audience Engine from Experian, Yieldmo built a flexible, high-
performing media plan that ran across display and included both
conguesting and in-store shopper segments.

Yieldmo was able to build apparel and footwear audiences using both
Experian Audiences and Partner Audiences from the data marketplace
including:

* In-store shopper segments

» Athleisure purchasers

« Competitive purchasers
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Experian's data marketplace within Audience Engine unlocked a key
advantage: The ability to combine audiences across multiple data
providers in one place. Yieldmo could quickly search for niche
segments by brand and instantly build campaigns that would have
taken far longer to piece together manually.
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“Experian’s data marketplace in Audience
Engine fills a critical gap—letting us
quickly search by brand, build smarter
conquest segments, and activate custom
audiences fast. The platform is flexible,
and the support is hands-on and reliable.”

Abby Littlejohn

Director of Sales Planning, Yieldmo
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Results

Performance has been consistent across conquesting
and primary shopper segments, with early CTRs at and
above historical campaign benchmarks. The client has

started to see encouraging signs of in-store visitation lift. _ ' '
"We selected Experian as our primary third-party

data partner based on contract ease, audience

Key highlights: quality, and speed. Through Experian, we can find

 Self-serve setup via Audience Engine reduced manual high-performing audiences from multiple providers
workload that meet our client’s targeting objectives. We

« Anticipated in-store visitation lift (pending final include Experian audience segments in 80% of
Foursquare results) formal RFP proposals and are in active discussions

on how to optimize for future campaigns—making

» Expanded their ability to create highly targeted
Experian a go-to partner for third-party targeting.”

audiences that met the client's needs

Nelson Montouchet

AVP, Strategic Partnerships, Yieldmo
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What's next for Yieldmo

Yieldmo sees Audience Engine from Experian as a core part of its audience strategy for this athletic retail client and others. They
plan to explore more audiences in Experian's data marketplace within Audience Engine and include audience exclusions in their

sell-side targeting strategies moving forward.

They offer Experian segments in 80% of formal proposals, helping advertisers reach the right shoppers—whether they're running
campaigns self-serve or through managed services. While this campaign focused on conquesting and in-store engagement, the
team is already thinking about what's next: using exclusions to avoid oversaturating existing loyalists.

With Experian’'s data marketplace, you can find, test, and activate audiences faster—without compromising on scale or precision.

Discover how our data marketplace can help you reach your goals.

% Let’'s connect
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https://www.experian.com/marketing/contact?utm_medium=case+study&utm_campaign=yieldmo&utm_id=7016S000001sUxhQAE
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