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Inaugural music festival

Audigent, a part of Experian, was
approached by a top tier promoter to
activate a social campaign to drive
awareness and ticket sales for an

inaugural music festival in Georgetown, TX.
By extending our first-party data across
Facebook and Instagram, we were able to
reach relevant music fans at scale. The
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efficacy of our data and our daily in-platform 1,427
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optimizations drove strong engagement

and ROAS, helping the music festival sell 11x

out of tickets within two weeks of launch.
Return on ad spend (ROAS)

Audience targeting performance

Country core / crossover

Tyler childers core / crossover

Lineup core / crossover
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