
Digital interactions between businesses and
consumers are on the rise. The ability to authenticate
and recognize customers provides a convenient and

secure experience. However, the latest Global ID & Fraud
Report shows a significant disparity in perception between

businesses and consumers when it comes to recognition
 

Better identifying 
your customers
leads to greater
trust

Find more insights about how advanced analytics can help you
better identify your customers and increase trust in your business

USA 96%

of businesses are
confident in their 
ability to recognize 
their customer

of consumers 
don’t feel 
recognized by
business

55%

UK 88%

42%

Japan 88%

14%

China 98%

55%

India

65%

France 94%

31%

Columbia 98%

46%

Business confidence
Consumer sentiment

Where countries apply a hybrid of advanced analytics and machine learning, the 
perception of recognition between businesses and consumers becomes aligned.

There is a significant global perception gap between business and consumers

Prioritizing advanced analytics leads to aligned customer recognition

This gap is more pronounced in some locations

Adoption of advanced analytics
Recognition alignment
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