
Optimization products 
and services
Optimize decisions to maximize performance

You must consider many business limitations when 
making key decisions that impact portfolio performance. 
Determining which ones will have the greatest impact is 
an ongoing challenge. Our optimized decision strategy 
approach can deliver measurable improvements in key 
performance metrics. 

Recent case studies show that a 10 percent improvement 
in account profitability can be expected when advanced 
analytics are employed in portfolio decisioning. 

Our robust analytical tools, including optimization, custom 
scoring models, consumer credit attributes and consulting, 
can help your organization maximize data assets and 
optimize decisions that convert business constraints into 
realized business value. 

By incorporating advanced decisioning into current 
business processes, your organization can leverage the 
most appropriate set of tools for determining the best 
customer interactions. Simultaneously, you’ll be able 
to better evaluate competing business goals, such as 
response versus revenue, operational constraints, and 
individual customer needs and preferences.

Realize synergies to maximize return  
on investment 
Maximizing business decisions across the Customer Life 
Cycle can substantially improve business performance 
and enterprise value. Our superior capabilities in custom 
scoring model development incorporate client data for 
improved predictive performance and use our best-in-class  

consumer credit attributes containing a comprehensive  
set of more than 1700 proprietary Premier Attributes.SM 
Our optimization capabilities and expert consulting also 
can assist your organization by providing:

•   Improved collections efficiencies and reduced operating 
costs by targeting the right customers for outbound 
communication and calls. 

•   Increased retention, customer satisfaction and profitability 
with appropriate pricing strategies that consider both a 
customer’s value and risk to the organization.

•   Maximized customer relationships and increased brand 
affinity across multiple products by identifying only those  
internal prospects who will respond to a cross-sell 
campaign and be profitable.

Whether you’re assessing pricing for a new account or 
identifying the right population for a cross-sell campaign, 
optimal decisions derived through advanced analytics 
deliver improved profitability to your organization. In 
addition, they provide the flexibility to quickly respond to 
dynamic economic and competitive market conditions and 
appropriately modify strategies. 
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Optimization products and services

Analytical tools to enhance your decisions
Experian® provides a unique series of predictive 
analytical tools that can help increase your organization’s 
performance. Our expert consultants can assist you in 
selecting the right combination of tools to meet your  
specific goals and objectives: 

•   Marketswitch Optimization® — This software uses 
mathematically based algorithms to optimize decisions 
across the Customer Life Cycle, improving profitability  
and performance.

•   Custom scoring models — Custom-developed scoring 
models are for all phases of the credit life cycle, including 
marketing analysis, customer acquisition, account 
management, collections/recovery and fraud management.

•   Premier Attributes — The credit industry’s most robust 
tri-bureau credit attributes can be used for various analyses,  
decisioning and modeling purposes. This tool contains more  
than 1700 attributes that can be used as input variables.

•   Attribute ToolboxTM — This software enables data access 
to the credit reporting companies and other data sources, 
supports custom attribute creation and provides attribute 
management capabilities.

Our consulting services help ensure maximum value is 
derived from your investments:

•   Strategy reviews — Strategy reviews involve an ongoing 
relationship where we work closely with you to design, 
review and update customer decisioning strategies.

•   Data IntelligenceSM — This data-driven analytical approach 
helps clients use data more efficiently. Types of analyses 
include attribute leveling across multiple credit reporting 
companies, the creation/audit of custom attributes and 
scorecard audits.

•   Model validation — Model validation quantifies 
performance of your current model(s) and can be used  
to assess the performance lift of a challenger model.

•   Business Intelligence — This consultative offering 
leverages our rich data sources and analytical expertise 
to provide insight for building strategies and solving 
specific business issues.

Take your decisions to the next level 
Maximize your organization’s processes and decisions 
across lines of business and organizational initiatives to 
achieve improved performance. Gain a decisive advantage 
in an increasingly competitive marketplace.

Contact us
To learn more about how you can generate incremental 
business value for your organization, contact your  
Experian sales representative at 1 888 414 1120.


