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Firm Offers Unlimited 
Access to Credit Reports 

BY CYNDIA ZWAHLEN
S p e c i a l  t o  T h e  T i m e s

Experian, a major credit-report-

ing company, has launched a

service aimed at small-busi-

ness owners who want to keep a close

eye on their credit reports or those of

their competitors, suppliers or partners. 

For $99 a year, Costa Mesa-based

Experian will provide unlimited access

to a single company’s commercial

credit report through its website,

w w w.smartbusinessreports.com. T h e

subscription service is also available

on a month-to-month basis for $12.95

a month. 

Subscribers will receive e-mail

alerts notifying them of changes that

might affect the company’s credit

rating, such as inquiries, late payments,

liens or bankruptcies. 

The service is part of a revamp of

E x p e r i a n ’s credit report website, which

still sells one-time access to commercial

credit reports for $24.95 to $49.95,

depending on the level of detail desired. 

The company, which launched the

website about two years ago, found that

many small businesses were buying

their own reports multiple times

throughout the year as they applied for

loans or credit with vendors or tried to

guard against identity theft. 

“This is targeted at small-business

owners who we learned were paying

more and more attention to their own

business credit reports, which they

should,” said Craig Whitney, senior

director in Experian’s business solu-

tions group. “They were pulling their

own business credit reports as much as

their customers’.” 

The credit company also has added a

library of information on commercial

credit topics geared to small-business

owners. 

Experian, like most other credit

reporting companies, long has offered

subscription services to its larg e s t

clients. 

Consumers, who might want to track

the financial health of a company they

may want to do business with, such as a

construction contractor, are also poten-

tial users of the website’s services.

Unlike consumer credit reports, to

which access is somewhat limited by

l a w, anyone can pay to get a copy of a

c o m p a n y ’s commercial credit report. 
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