
A major fashion label launched a global 

campaign to build awareness around their 

latest line of ladies denims.  Facebook fan 

ads were used to support the wider digital 

display campaign.

Women from Italy, Germany, Great Britain, 

US and Japan were targeted based on their 

attitudinal worldviews. The Alchemy 

Managed Services mapped the attitudes to 

broad category and keyword target groups 

using insights drawn from anonymized 

Experian data from each of the regions.

Alchemy was able to target women with 

different attitudinal perspective based on 

their interests in: Celebrities; Music; 

Literature; Film and Fashion.

The primary objective of the campaign was to 

acquire fans that were relevant to the brand 

while optimizing the campaign to standard 

key metrics:

• Minimize Cost per Click;

• Maximize Click Through Rate;

• Minimize Cost per Fan; and

• Maximize Conversion Rate.

In addition, by segmenting the campaign 

intelligently  it was possible to draw insights 

on:

• The general attitude and outlook of women 

in each of the regions targeted;

• The style preferences held by women in 

each of these regions.

We also expected to be able to observe 

which regions were trend-setters and which 

were trend-followers  by examining the 

preferences exhibited in each region.

Alchemy Social 

fans cost 38% less 

than the fashion 

retail industry 

benchmark



Global Fashion and Attitudinal Insights

• 150,000 fans were obtained across the 

regions.

• An average CTR of 0.07% which is 4.5% 

higher than the benchmark.

• Average CPC of $0.40, which is 38% of 

the industry benchmark.

• Average conversion rate of 46%, which is 

the industry benchmark.

• An average CPF of $0.87, which is 38% 

less than the industry benchmark.

• People talking about the brand (PTAT) 

increased 10x.

For more information on how to 

get real returns and deeper 

insights from your Facebook 

campaigns contact Alchemy 

Social at 

info@alchemysocial.com or call 

into one of our offices for a live 

demo and discussion. 

London:  44 207033 3567

San Francisco/New York: 1 866 890 6062

Melbourne: 61 38 6990 100

Our Japanese audience was most 

responsive to creative copy and images 

that eluded to individualism and 

independence.

This could imply that Japanese woman 

aspire to break away from societal norms 

and live more spontaneously.

Our European audience was most 

responsive to active copy and images that 

eluded to inner strength and self-esteem.

This could imply that European woman 

aspire to become emotionally stronger 

and fulfil their ambitions.

The American audience was most 

responsive to very feminine copy and 

images that eluded to beauty and class.

This could imply that American woman 

aspire to become more physically attractive 

and to improve  their socio-economic 

situations.

An examination of the campaign data revealed that the 

US and Europe follow the same trend cycle, with the 

US following Europe. The Japanese data revealed 

that women there were innovating their own style 

independent of external trends.

Fans  150k 

Conversion Rate  46% 

Cost per fan vs. Benchmark  -38% 

PTAT  X10 
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