
PAGE  47

21 Kitchen Wishes

What They Do

Defining Viewing:
Food/Reality Competition 
Programming

• 3.5% of NTI Adults 18+
• 2.3% of Simmons Adults 18+

The Essentials

Personality
•

 

Excitable, creative, gracious, conservative

Psychographic Profile
•

 

Commerce; Internet Activity; News Seeking

Attitudes/Opinions
•

 

Home décor is a particular interest to me
•

 

I never buy cosmetics tested on animals
•

 

It is important that my family thinks I’m                     
doing well

•

 

I am a perfectionist

Shopping
•

 

Top designers make quality clothes
•

 

Often buy clothes I really don’t need
•

 

It is important to look attractive to others
•

 

I like to keep up with the latest fashions
•

 

I go shopping frequently
•

 

I tend to buy things spur of the moment
•

 

I would pay extra for environmentally friendly 
products

Mean Age: 43.3
Mean HHI: $93,700

81% White
13% Hispanic
67% Female
57% Married

70% Employed FT/PT

53% Parent
22% Grandparent
Mean # Kids in HH: 1.9
13% have kids

 

2-5
17% have kids

 

6-11
14% have kids 12-17

33% Graduated High School
18% Graduated College
14% Have Graduate Degree

Autos
•

 

I like to drive faster than normal
•

 

You can tell about someone by the car 
they drive

•

 

Regularly wear a seatbelt for safety

Food
•

 

I normally count calories in the foods I 
eat

•

 

Salted snacks are my favorite
•

 

Most of the time I’m trying to lose 
weight by dieting

•

 

I’m usually first to try new food products
•

 

I like to try new recipes
•

 

I try to eat gourmet food whenever I can

Media/Internet
•

 

Without cable I wouldn’t watch TV
•

 

I arrange my schedule around TV 
programs

•

 

I find TV advertising interesting
•

 

Rely on TV to keep me informed

Top Categories
• Health & Beauty
• Pharmaceuticals
• Food Products
• Family Restaurants
• Financial Services
• Cleaning Products
• Household Products

Kitchen Wishes are stylish, upscale consumers who 
have a particular passion for food. These consumers 
are particularly interested in home décor and say they 
have to have the latest fashions. They’re perfectionists 
too, so they like to have things done just their way. 
Heavy consumers of most media, this group especially 
enjoys reality shows; those that involve food 
competitions are their absolute favorites. They are 
avid shoppers and say they’re doing more shopping 
online these days.

Age Distribution

8% 10% 14% 14% 16%
8% 7%

23%

18 - 24 25 - 29 30 - 34 35 - 39 40 - 44 45 - 49 50 - 54 55+

Source:  Simmons Fall 08 NHCS, Full Year, A18+; Nielsen NTI
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MAGAZINES

246
246

242
239

232
217
215

209
202
202
202

199
191
190
189

178
178

173

ENTERTAINMENT WEEKLY
FIRST FOR WOMEN

VANITY FAIR
GOURMET MAGAZINE

PARENTING
IN TOUCH WEEKLY

US WEEKLY
VOGUE

REAL SIMPLE
COOKING LIGHT

ALLURE
INSTYLE

REDBOOK
HARPER'S BAZAAR

ARCHITECTURAL DIGEST
GOURMET MAGAZINE

LADIES' HOME JOURNAL
BON APPETIT

CABLE NETWORKS

782
317

291
268

230
226
223
218
216

199
194

174
166
158
155

BRAVO
BBC AMERICA

FOOD NETWORK
FINE LIVING

TLC
HGTV

MTV
E!

VH1
SPEED
STYLE

A&E
WE

TRAVEL CHANNEL
ANIMAL PLANET

NETWORK PRIME

163

135

127

124

123

123

111

THE CW

ABC

MY NETWORK TV

NBC

CBS

FOX

PBS

ONLINE ACTIVITIES

198
185

182
178
177

175
174
173

165
163

160
158
158
157

202WATCH VIDEOS/TV ONLINE
REAL ESTATE

MESSAGE BOARDS
MOVIE INFORMATION

BLOGS/BLOGGING
TRADITIONAL RADIO ONLINE

VIDEO GAME NEWS/REVIEWS
AIRLINE RESEARCH

GATHERED INFO FOR SHOPPING
INSTANT MESSENGER

YELLOW PAGES
READ MAGS/NEWS

FINANCIAL/STOCK INFORMATION
PODCASTS

EMPLOYMENT SEARCH

TOP MEDIA QUINTILES

200
182

179
168

141
138
137

134
132

128
96

INTERNET AT WORK

INTERNET AT HOME

INTERNET HOME/WORK

TV PRIME TIME

MAGAZINE

CABLE TV

NEWSPAPER

TV ALL DAY

OUTDOOR

TV EARLY & LATE FRINGE

RADIO ALL DAY

NEW MEDIA*
144

139
135

134
130

129
126

125
124

123
121
121

120
120

119

BLOGS
GAMES ON PORT DEVICE

INSTANT MESSENGER
VIDEO SHARING SITES

PROF NETWORKING SITES
INTERNET RADIO

GAMES ON A COMPUTER
MOVIES ONLINE

USED AN MP3 PLAYER
PODCASTS
USED GPS

MAGAZINE SITES
PHOTO SHARING SITES

ONLINE FORUM/MESS BOARD
USED A DVR

21 Kitchen Wishes

Source:  Simmons Fall 08 NHCS, Full Year, A18+; *Simmons Fall 2008 New Media Study, Online Adults


